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INTRODUCTION

Scope

Key findings

Key drivers affecting consumers in Morocco in 2025
How developments today shape consumer of tomorrow

POPULATION AND SOCIETY

Today 2025: Generation Alpha leads Morocco’s young population structure

Morocco’s young and expanding population creates structural growth opportunities

Female obesity is a major health issue in the country

Tomorrow 2040: Morocco is expected to remain a growing, yet increasingly mature market
The young population will drive new demand for education, technology and lifestyle products
Urbanisation in Morocco will reshape lifestyles and consumption patterns

Opportunities for growth

POPULATIONANDSOCIETY

Morocco's first Al influencer, Kenza Layli, drives Gen Z accessory shopping

HOUSEHOLDS AND HOMES

Today 2025: Family households dominate, while solo living gains momentum

The household landscape is evolving as traditional family structures adapt to changing lifestyles
Moroccan consumers prioritise space and homeownership despite rising housing costs
Tomorrow 2040: Smaller households and universal connectivity define future homes

Ageing household heads reshape spending priorities and family dynamics

Digital adoption accelerates as Moroccan consumers embrace connected lifestyles
Opportunities for growth

Morocco's "Daam Sakane" direct housing assistance program

INCOME AND EXPENDITURE

Today 2025: Higher incomes and a growing middle class reshape the consumer landscape
Cost pressures remain a concern despite moderate inflation

Older consumers embrace active ageing through health, wellness and experiences
Tomorrow 2040: Growing prosperity accompanied by continued income disparities

Income growth to strengthen consumer purchasing power, led by older and affluent groups
Urban growth fuels consumer expansion, with major cities leading demand

Opportunities for growth

Supeco - the face of smart, affordable shopping

LIFESTYLES

Key findings consumer survey

Willingness to pay rises with age while quality leads every generation

Moroccan consumers hunt bargains, yet still pay up for quality

Moroccan consumers act on sustainability

Financially cautious today, but more optimistic than the global average about tomorrow
High unemployment and pay-first priorities push younger workers toward Al-era reskilling
Opportunities for growth

Clean organic cotton pantyliners appeal thanks to offering everyday protection

CONCLUSION

Key takeaways

About Euromonitor International

Page 2 of 3



Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/morocco-consumer-profile/report.
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