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INTRODUCTION: MEGATRENDS FRAMEWORK

Businesses harness megatrends to renovate, innovate and disrupt
The drivers shaping consumer behaviour
Megatrends framework

CROSS-TREND COMPARISON: SOUTH AFRICA

Consumers set to prioritise digital living and convenience as lifestyles continue to speed up

CONVENIENCE

Convenience

Checkers innovates with Foodie! range of quick meal solutions
Convenience is a priority for modern consumers

South Africans look for ways to juggle work and home life
Consumers like the immediacy of in-store shopping

Online shoppers appreciate the flexibility of e-commerce
Ordering food for delivery has gained pace

DIGITAL LIVING

Digital living

Google launches its conversational Al assistant Gemini in South Africa
Younger South Africans enjoy the convenience of smart home technology
Consumers want to be in control of their data

Millennials are willing to share their data in exchange for targeted offers
Friends and family remain the first port of call for information

Consumers expect more face-to-face interactions in future

DIVERSITY AND INCLUSION

Diversity and inclusion

Marvel's Heroes Unite campaign aims to empower young people with disabilities
Millennials are the most politically active cohort

Most South Africans are confident about their identity

Consumers are paying closer attention to brand values

EXPERIENCE MORE

Experience more

Uber introduces limited-time fixed-rate safari experiences
Middle-class consumers are eager for new experiences
Relaxation is the primary travel motivation

Shoppers look for in-store experiences

PERSONALISATION

Personalisation

Samsung showcases its new Bespoke Al range of smart appliances
Millennials show the greatest interest in tech-driven experiences
Younger consumers are keen to express their personalities

PREMIUMISATION

Premiumisation

Woodlands taps into healthy indulgence with First Choice Double Cream Dairy Snacks
Most consumers want a simpler life

South Africans are generally confident about their investments

Food buyers prioritise healthy options and strong brands
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PURSUIT OF VALUE

Pursuit of value

eBucks and Pick n Pay join forces to increase value for customers
Older South Africans are the most frugal

The cost-of-living crisis is felt across the age spectrum
Consumers embrace the repurposing movement

Shoppers are keen to maximise value

SHOPPER REINVENTED

Shopper reinvented

Shein blends offline with online at its first pop-up store in South Africa
Millennials demand transparency and personalisation

Shoppers enjoy a range of buying options

South Africans are keen to engage with brands via social media
Young consumers shift towards social commerce

SUSTAINABLE LIVING

Sustainable living

Defy launches solar-powered off-grid fridge and freezer range
South Africans are eager to change the world for the better
Consumers join the recycling effort

Reducing food waste is the major environmental priority

WELLNESS

Wellness

Happy Culture continues to innovate within RTD kombucha
Meditation is the most common way to beat stress

Digital health solutions are on the rise

Consumers remain alert to personal safety post-pandemic
Leverage the power of megatrends to shape your strategy today

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/megatrends-in-south-africa/report.
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