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INTRODUCTION

Scope
Examining five trends shaping small appliances
COVID-19 impact on Industry

GLOBAL OVERVIEW

2020 in the making
Small appliances market declines slightly in 2020
Consumer appliances in context
Small appliances: growth and per household consumption by category
Overview: region size and growth by category in 2020
Overview: category size and growth by region in 2020
E-commerce is becoming the default channel for small appliance sales

LEADING COMPANIES AND BRANDS

An increasingly fragmented market
Midea and Philips lead the market
Phone company Xiaomi grew the fastest in 2020
Xiaomi’s consumer appliance growth profile in 2020
Home health and hygiene
Smart devices and value-added services
Kitchens worldwide becoming increasingly similar and automated
Home personal care experience
Omnichannel sales

GLOBAL OUTLOOK

The market declined to 2018 levels in 2020
Small appliances outlook
Positive drivers to have a greater influence in the short term
Overview: region size and growth by category over 2020-2025 (1)
Overview: region size and growth by category over 2020-2025 (2)
Asia Pacific is expected to drive growth over the forecast period
China and India will drive global market growth

MARKET SNAPSHOTS

Global snapshot of air treatment products
Global snapshot of food preparation appliances
Global snapshot of heating appliances
Global snapshot of irons
Global snapshot of personal care appliances
Global snapshot of small cooking appliances
Global snapshot of vacuum cleaners
Regional snapshot: Asia Pacific
Regional snapshot: North America
Regional snapshot: Latin America
Regional snapshot: Western Europe
Regional snapshot: Middle East and Africa
Regional snapshot: Eastern Europe
Regional snapshot: Australasia

About Euromonitor International



Page 3 of 3

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/world-market-for-consumer-appliances-
small/report.


