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INTRODUCTION

Scope
Examining five trends shaping consumer tissue
Highlights of COVID-19’s impact on consumer tissue

THE INDUSTRY PRE-CORONAVIRUS

Positive global growth in 2019 coming mainly from developing regions
Tissue and hygiene industry in the context of other fmcgs
Developed markets still dominate in terms of per capita spend
Asia Pacific leads in retail tissue, with more opportunities ahead
China and US the two key markets, with US sales flattening
E-commerce surges, with a further boost from COVID-19 concerns
In-store experience still important, but mobile platforms gain traction
Engaging with consumers on social media: Which platforms are used?

LEADING COMPANIES AND BRANDS

Fmcgs a relatively safe haven in the COVID-19 environment
Geographic exposure among the key factors in leaders’ performance
Private label holds ground in developed and gains in developing regions
Lifestyle brands’ insurgency
DTC in COVID: Peach Goods managing supply, with rising brand awareness

TOP FIVE TRENDS SHAPING THE INDUSTRY

Understanding key broad COVID-driven themes
Examining five trends shaping consumer tissue
From price increases to affordability and value for money
On the path to redefining premium and brand value
Insurgent brands facilitate shifts in innovation and communication
Conveying value of sustainability to align with consumer views
On the road to moving away from plastic packaging in tissue
Effective and seamless omnichannel experience

GLOBAL OUTLOOK

Spike in 2020, but COVID-19 impact on economy could be a drag on sales
COVID-19-related soft drivers behind spike in growth
Developed markets: Spike in 2020, return to pre-COVID-19 in long term
Potential long-term disruption in US retail tissue demand
Developing markets retail: 2020 as journey of discovery
Looking beyond COVID-19: Long-term potential in developing regions
Institutional sales take a hit in 2020 with a slow recovery in 2021

MARKET SNAPSHOTS

Regional snapshot of Asia Pacific
Regional snapshot of Australasia
Regional snapshot of Eastern Europe
Regional snapshot of Latin America
Regional snapshot of Middle East and Africa
Regional snapshot of North America
Regional snapshot of Western Europe
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/retail-tissue-global-industry-overview/report.


