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INTRODUCTION

Scope

GLOBAL OUTLOOK

The tobacco market in 2019
Headline market movements for 2019
Category growth comparisons over 2014-2019: cigars lead
Tobacco products market outlook over 2019-2024
Where (total) cigarettes growth and decline came from 2014-2019
Prospects for global top 15 markets over 2019-2024
Top 15 fastest growing global cigarette markets over 2019-2024
Regional trends in illicit trade: forecast

PRICING AND GEOGRAPHIC FOCUS

Cigarette volume and value forecast by region
The struggle for revenue growth: pricing 2019-2024
COVID will amplify consumer price sensitivity and downtrading
Selected market attractiveness by revenue and affordability
China: COVID-19 offers short-term disruption
US: COVID-19 and e-cigarette regulation disrupt the trajectory
Russia: significant downtrading cemented by COVID-19
Indonesia: volume losses continue but value robust
UK: COVID-19 to amplify significant commoditisation
India: hostility to tobacco evident in COVID-19 policy approach
Bangladesh: a clear growth proposition

COMPETITIVE LANDSCAPE

Trends in smoking prevalence by region
Forecast prevalence declines are steep and broad-based
Top 10 cigarettes companies: How they performed in 2019
Company regional share comparisons 2019
Brands: how they performed in 2019
Key cigarettes new product development and innovation focus areas
Legislative restrictions on the global tobacco industry
Could COVID-19 establish a new normal for tobacco control?
The public holds generally conservative views on regulation
Drivers of flavour restrictions
In regulation, the only certainty is increased restrictions

KEY DRIVERS SHAPING THE CATEGORY

How key megatrends are impacting cigarette consumption
Examining five drivers shaping cigarettes
Cigarettes cannot escape COVID disruption
Declining visibility: the opposite of critical mass
Nicotine universe broadens as consumers embrace harm reduction
How modern regulation sunders identity relationships
Beyond nicotine: the search for natural actives

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.
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Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/world-market-for-cigarettes/report.


