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INTRODUCTION

Scope

Euromonitor International and Coronavirus (COVID-19): forecasts and analysis
Beauty and personal care COVID-19 data and reporting timeline

Key findings

Q3 2020 MACROECONOMIC UPDATE

Global economy will contract sharply in 2020

In our baseline view, the pandemic slows in the second half of 2020
Three scenarios examining the impact of a more severe outbreak
Our view in short

Forecast real GDP growth in 2020 under different scenarios

Q3 2020 BPC UPDATE

BPC among the top 10 negatively impacted fmcg industries

Downgrade for the BPC industry in the latest quarter

98% of researched markets are downgraded in Q3 2020

Premium BPC will grow at a faster rate than mass in all pessimistic scenarios
Asia Pacific a lifeline for premium beauty and personal care

Mass BPC remains the largest segment in terms of value sales

The industry recovers in 2021 under C19 pessimistic 1 scenario

Routes to disruption in beauty and personal care

Soft drivers and the Industry Forecast Model (IFM)

S oft drivers: how we quantify these COVID-19 specific effects in the IFM
Home seclusion has a more short-term effect than preventative health
Channel shift to e-commerce is set to persist beyond 2020

Further investment in digital

Health and self-care care will support growth of skin care

‘Natural’ innovative propositions in skin care

China continues to see rapid growth in beauty and personal care
Chinese market is core to recovery

New attitudes towards physical distance and health will stay

ABOUT OUR INDUSTRY FORECAST MODEL

About Euromonitor International’s Industry Forecast Model
Soft drivers and the Industry Forecast Model

Growth decomposition explained

Significance and applications for growth decomposition
Key applications for Industry Forecast Models

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
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trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/beauty-and-personal-care-quarterly-statement-
3-2020/report.
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