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Virtual worlds eco system: scope

Key findings

Acceleration of virtual experiences opens avenues for brand engagement
Video games grow and enable move to digital worlds

Gaming helps friends and family stay connected during COVID-19
Homes as theatres, stadiums, restaurants and all-day play areas

Take Two Interactive: combining hometainment with COVID-19 support
Virtual worlds beyond entertainment

FMCG industries: virtual worlds offer more than product placement
FMCG industries: making and doing, not just watching

Foodservice: Wendy’s, Subway expand into gaming experiences
Videogames as a platform to engage with younger people

Finances: easier access to virtual spending for younger generations
Authenticity of message a key to succeed with younger audiences
Game developers listen to the young who go beyond the care of self
Sports properties turn to digital entertainment

E-sports growth provides platform for sports properties’ engagements
E-sports are sports’ best tool for outer engagement

E-sports increase brand exposure for sports partners

Older generation and virtual worlds: opportunities and concerns

Long-term challenges for virtual worlds: overcoming the risk of digital fatigue

Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/experience-virtual-worlds-unlocking-

opportunities-in-consumer-engagement-branding-and-marketing/report.
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