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INTRODUCTION

Scope

Euromonitor International and COVID-19: forecasts and analysis
Tobacco COVID-19 data and reporting timeline

Key findings

DRIVERS

Drivers of tobacco market performance through COVID-19

The full economic impact of the pandemic may yet to be felt

COVID will amplify consumer price sensitivity and downtrading
Regulatory interference distorted markets throughout 2020

In the medium term, taxation will increase pressure

COVID-19 alters near term use of time and space, in favour of cigarettes
Travel restrictions return volumes to legal domestic markets

Regulatory scrutiny had weakened e-vapour pre-COVID-19

Future prospects for vapour remain uncertain

ECONOMIC OUTLOOK

Summer was more optimistic, but the pandemic starts the second wave
In our baseline view, economies start rebounding in 2021

Three scenarios examining the impact of a more severe outbreak

Our view in short

Forecast real GDP growth in 2020 under different scenarios

Q4 TOBACCO UPDATE

Prospects for cigarettes weakened in 2020

US: red letter year for the cigarettes category

Russia: no end in sight for cigarette declines

South Africa: a live experiment in tobacco prohibition

Indonesia: excise increase and pandemic response sink cigarettes
South Korea: more private time and vapour doubts fuel cigarettes

OPPORTUNITIES AND CONCLUSION

What this means for tobacco and CPG company strategy post-COVID-19
The rising appeal of tobacco-derived nicotine pouches

The new world of benefit territories will impinge on tobacco

The rise and rise of legal cannabis offers an alternative avenue

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/tobacco-quarterly-statement-q4-2020/report.
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