
Page 1 of 2



Page 2 of 2

INTRODUCTION

Scope
Key findings

FEWER GROWTH AREAS IN MILK FORMULA

Demographic challenges encourage shift in geographic focus
Declining birth rates trend in emerging markets set to accelerate
Lower volume sales growth prospect fuels push for premiumisation
Growing-up and special milk formula sole future growth drivers
Special baby milk formula: high growth in Asia Pacific and the US

INNOVATION AND SEGMENTATION STRATEGIES

HA milk formula helps Nestlé and Reckitt Benckiser sustain growth
Rivals follow in the footsteps of the pioneer a2 Milk Company
Organic milk formula, no longer a niche, gains prominence in China
Goat and sheep milk formula: solid expansion in China and beyond
New challenges for growing-up milk formula targeting 2-5-year-olds
Milk formula for children aged over three to improve child nutrition
Product attributes: developed and emerging economies diverge
Conclusions: innovation and segmentation to build premiumisation

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/milk-formula-innovation-and-segmentation-
strategies-amid-entrenched-challenges/report.


