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INTRODUCTION

Scope
Euromonitor International and Coronavirus: Forecasts and analysis
Travel COVID-19 data and reporting timeline
Key findings

MACROECONOMIC UPDATE Q4 2020

Global baseline outlook: p artial global recovery expected in 2021
Downside risks to the baseline forecast remain substantial
Advanced economies (AE)
Emerging markets (EMDE)
Global risks map
Summer was more optimistic, but the pandemic sees a second wave
In our baseline view, economies start rebounding in 2021
Three scenarios examining the impact of a more severe outbreak
Our view in short
Forecast real GDP growth in 2020 under different scenarios
Major macro risks for the travel industry

FORECAST UPDATE: WHAT DOES IT MEAN FOR TRAVEL?

Travel bans and restrictions by region
Substantial downgrades due to existential threat of the pandemic
Few bright spots amidst the gloom of the global travel shutdown
Average trip spending drops as industry struggles with collapse
Positive baseline upgrades boosted by adapting to the next normal
Downgrades for the majority impinged by travel bans and new waves
US fails to take control of the pandemic with devastating effects
China outbound retreats to focus on domestic recovery
Hong Kong faces multiple challenges for its long-term success
UK: No-Deal Brexit narrowly averted
Future of the union at stake with high hopes for COP26
Central America suffers at the hands of Hurricane Eta
Eurozone to contract sharply and still in lockdown spirit
Middle East gradually opens up
Normalisation of relations with Qatar to aid recovery
Doubling down on domestic tourism to build resilience
Key takeaways

ABOUT OUR INDUSTRY FORECAST MODELS

About Euromonitor International’s Travel Forecast Model
Travel Forecast Model applications
Growth decomposition explained
Significance and applications for growth decomposition
Key applications for Travel Forecast Model

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:
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Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/travel-quarterly-statement-q4-2020/report.


