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INTRODUCTION

Scope
Key findings
Urban expansion creating suburban sprawls
Suburban Growth Drivers
90% of cities to see an economic contraction in 2020
Key urban sectors and industries impacted by COVID-19
Pro-suburban consumer values
Growth of suburbs offers new opportunities for business
Challenges of suburban growth

SUBURBAN GROWTH DRIVERS

Suburbs globally continue to grow and expand
New York’s Manhattan records over 13,000 vacant apartments
Megacities propel suburban sprawls
Housing costs push residents to more affordable suburbs
Shift in UK offices: Companies move to suburbs
Urban property prices slump, as suburbs become more attractive
Desire for better ecology

SUBURBAN OPPORTUNITIES

Lucrative family consumption hubs
Offline retail is yet to penetrate lucrative suburbs
Wollert Neighbourhood Centre: An Australian shopping experience
Suburban “cocooning” offers opportunities for home leisure
Mirror: Fitness start-up reimagines living room spaces
Health-orientated baby boomers to embrace suburban lifestyles
Boomburbs and exurbs expanding real estate prospects
Pik: Russia’s mega developer that is redefining the suburbs
Suburban growth impacting mobility trends
Wallbox: Smart charging stations for the home

CONCLUSION

Long-term urban expansion to fuel suburban growth
Opportunities in mobility, retail, real estate and tech
The COVID-19 factor: Suburbs to grow in demand

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/suburban-households-new-
opportunities/report.


