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INTRODUCTION

Scope
Voice of the Industry: sustainability snapshot

SUSTAINABILITY IN TIMES OF COVID-19

Pandemic redefines sustainability with new social awareness
Businesses forced to rethink on social issues

Case study: businesses showing social leadership/purpose

Saving the planet remains a corporate priority

Case study: Aspiration Bank helping consumers to save the planet

Case study: companies sticking to their environmental commitments

LEADERSHIP INSIGHTS

COVID-19 is a call to board leadership
Case study: Leaders on Purpose (LOP)
Cost remains the top barrier to sustainability
Golden age for CEO activism

Case study: CEOs under investor pressures

PANDEMIC IMPACT ON THE 2030 AGENDA

17 goals to achieve sustainable development

SDGs remain key to corporate sustainability...

... but the pandemic is affecting sustainable development
Climate action remains strong post-COVID-19

Case study: business strategies to fight climate change
Case study: climate activism is not going away

Green recovery gains momentum across the world

SUSTAINABLE INVESTING

Brand reputation keeps driving sustainable investments

The pandemic is shifting investment priorities

Case study: adapting to the new normal

Sustainable investing key to unlocking a sustainable recovery
Case study: Google’s parent company investing in sustainability

FUTURE OUTLOOK

Sustainability efforts to remain largely intact

Case study: Aldi sees the pandemic as an opportunity not a threat
COVID-19 has lessened barriers to sustainability

M ore companies are leading the way

More corporate sustainability investment is expected by 2025
Building resilience is key in the recovery phase

Case study: Manufy digital apparel sustainable sourcing platform

CONCLUSION

COVID-19 business lessons

2019 and 2020 sustainability surveys comparison
Key takeaways for businesses

ABOUT VOICE OF THE INDUSTRY

About Euromonitor’s Voice of the Industry series
Focus within sustainability of Voice of the Industry respondents
Job title of Voice of the Industry respondents
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Sustainability/Geographic focus of Voice of the Industry respondents

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/voice-of-the-industry-sustainability-in-the-
coronavirus-era/report.
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