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INTRODUCTION

Scope
Geographies and markets covered in this report
Key findings

MARKET DRIVERS LEADING INTO 2020

Growth in arrivals a boon for experience providers
More tourists, more spending power: especially from Asia
Growing interest in unique, cultural in-destination experiences

A market on the cusp of digital disruption

NAVIGATING A RESTART AFTER COVID-19

COVID-19 lockdown across Europe halts all tourism activities

European recovery, but additional challenges for experiences

Travel segments adapt to ensure safe opportunities for tourists
GetYourGuide guides partners through lockdown

Airbnb remains available with new Online Experiences feature
Attractions and experiences recovery lagged during 2008 financial crisis
Short- to mid-term shifts overview

PERMANENT SHIFTS IN THE EUROPEAN EXPERIENCES MARKET

Online and home-orientated are top expected permanent shifts
Localisation : renewed interest in discovering places closer to home
Sustainability: awareness of the environment, and of over-tourism
Digitalisation : more disruption, more options

Three final thoughts on future development

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/tourism-after-coronavirus-a-fresh-start-for-

experiences-in-europe/report.
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