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INTRODUCTION

Scope of the report
Examining five trends shaping intermediaries
Areas of opportunity

GLOBAL OUTLOOK

Pandemic decimates travel with a perfect storm for intermediaries
Travel still features high in consumer spending priorities
Global country overview
Intermediaries feel the full force of the pandemic
Region by category: Asia Pacific to lead recovery in the mid term
Category by region: new products offer greatest growth potential
Regions online vs offline: chance to reverse commoditisation
Top 10 markets: outlook for the US and China to diverge
Recovery scenarios point to precarious times ahead
Leisure online to bounce back before business

LEADING COMPANIES AND BRANDS

Market fragmentation still besets intermediaries
Top 10 companies: Trip.com digs deep in domestic for the rebound
Top 10 companies for growth: Airbnb goes public
Booking Holdings shores up its balance sheet and restructures
Expedia’s woes compounded after unsuccessful integration
Booking and Expedia go head-to-head worldwide, except in China
Airbnb tops off 2020 with a major IPO
Innovation case study: KKday – taste of Taiwan
Innovation case study: Swissdeluxehotels.com
Innovation case study: Tourdesk – digital platform for SMEs

TOP FIVE TRENDS SHAPING THE INDUSTRY

Examining five trends shaping intermediaries
COVID-19-proofed for survival and success
Personalised to perfection through digitalisation
Hyper-local cool: taking a fresh look at closer to home
Sustainability ready: after the global reckoning
Experience high to meet consumer beliefs and values
Experiential, immersive travel set to accelerate post-pandemic

MARKET SNAPSHOTS

Global categories snapshot: intermediaries air
Global categories snapshot: intermediaries car rental
Global categories snapshot: intermediaries cruise
Global categories snapshot: intermediaries lodging
Global categories snapshot: intermediaries other transport
Global categories snapshot: intermediaries package holidays
Global categories snapshot: intermediaries others
Regional industry snapshot: Asia Pacific
Regional industry snapshot: Australasia
Regional industry snapshot: Eastern Europe
Regional industry snapshot: Latin America
Regional industry snapshot: Middle East and Africa
Regional industry snapshot: North America
Regional industry snapshot: Western Europe
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APPENDIX

Definitions and terms

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/world-market-for-travel-intermediaries/report.


