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INTRODUCTION

Scope
Key findings

WHAT IS AYURVEDA?

Introduction to the concept of Ayurveda
Age-old popularity of Ayurveda for holistic wellbeing
Ingredients and processing are crucial for an Ayurvedic positioning
Popular Ayurvedic ingredients and their medicinal uses
Panchavidha Kashaya Kalpana: the science of processing or extraction

STATE OF PLAY

Market overview
Difference between Ayurvedic and Herbal products
Higher focus on preventative rather than remedial healthcare
Ayurveda’s importance in preventative healthcare over treatment
Blurring lines between Ayurvedic and non-Ayurvedic companies
Case study: Dabur India steps up its new product launches...
…as consumers shift to Ayurveda in search of immunity boosters
Case study: Amway India is taking a consumer-centric approach...
…tapping new segments through Ayurveda-inspired products

AYURVEDA IN PREVENTATIVE HEALTHCARE

Early onset of diseases requires a shift to preventative healthcare
Heightened interest in supplements with traditional ingredients
Brands capitalising on Ayurvedic/natural claims in preventative health
COVID-19 to heighten focus on preventative health
New entrants help evolve and expand Ayurveda
Ayurveda 2.0: traditional science-backed formulation in modern formats
Kapiva Ayurveda: offering traditional Ayurveda in new formats
Dr. Vaidya’s: modernising Ayurveda for young consumers

CHALLENGES/OPPORTUNITIES

Growing concerns about toxicity and lack of accountability
The need for regulatory oversight key to Ayurvedic expansion
Government intervention in preventative healthcare
Government stepping up efforts to effectively regulate Ayurveda
Release of new guidelines, clinical studies and awareness initiatives

KEY TAKEAWAYS

Key takeaways

APPENDIX

Data parameters and report definitions

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:
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Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/ayurveda-and-its-growing-influence-in-
preventative-healthcare-in-india/report.


