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Scope

Key findings

Has One Championship set its sights on overtaking UFC?
One Championship versus other top Asia Pacific sports leagues
One Championship dominates top events in Asia

UFC continues to look East

One’s Singapore Base Key to Growth

Ticket cost: High demand equals high prices

One Championship in a strong position to win online fans
One is an attractive sponsorship opportunity in Asia Pacific
One partnering with big brands, but opportunities remain
Future sponsorship opportunities

Three sponsorship opportunities examined

One recognises the synergy with e-sports

Keys to success for One

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/one-championship-unpacking-the-promotions-

global-growth-strategy/report.
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