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INTRODUCTION

Scope
About this report
Key findings

OVERVIEW OF RETAIL AND COVID-19

Retail sales will decline in nearly all regions in 2020
Retailers face several simultaneous challenges in 2020
Temporary store closures stem virus, harm annual sales
The US to post the largest absolute sales decline in 2020
The retail industry faces a multi-year recovery process

PHASES OF RETAIL RECOVERY

Retail’s four phases of COVID-19 evolution
Phase 1: Crisis

Phase 2: Stabilisation

Phase 3: Recovery

Phase 4: Normalisation

Subsequent “waves” of virus will move countries to earlier phases

REGIONAL SNAPSHOTS

Australasia: effective public health response mitigates declines
Asia Pacific: COVID-19 case loads shape retail outlook

Middle East: low oil prices compound public health challenges
Africa: pandemic compounds existing economic challenges
Eastern Europe: economic factors to delay Russian recovery
Latin America: overlapping challenges in action

North America: diverging government efforts between US, Canada
Western Europe: low case numbers lead to better retail outcomes

KEY TRENDS IN RETAIL

Grocery sales grow due to stockpiling, closed institutional channels
E-commerce will be transformed by the COVID-19 pandemic
Manufacturers, mono-brand retailers invest in omnichannel

Even essential retailers are seeing costs rise

LOOKING AHEAD

Retail’'s performance is tied to the trajectory of the pandemic
High levels of COVID-19 cases severely hinder retailers
Recovery will be a slow process due to overlapping challenges

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
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e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/retail-industry-overview-the-coronavirus-era-
outlook/report.
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