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INTRODUCTION

Scope

Key systems of connected homes
Three steps towards smart homes
Key findings

WHY IS THERE DEMAND?

Burglary risk is difficult to ignore
Residential fires challenge home safety
Growing home investment leads to greater loss in the event of accidents

FEATURES AND BENEFITS

What is connected security?

Connected security brings peace of mind
Travellers need to keep their homes safe
Connected security helps to simplify lives

IDENTIFY OPPORTUNITY

Growing appetite for connected products

Connectivity penetration in China set to grow amid rising income
Limited opportunity to sell smart security to baby boomers?
Millennials and Gen Z will shape the future of family

CHALLENGES AND RECOMMENDATIONS

Developing economies lack high-speed home internet access

Most consumers are not ready to share data with companies

COVID-19 highlights benefits of data sharing

igloohome smart locks stay offline

Regulatory updates help to enhance data security

Consumers trust technology with their money

Half or fewer are willing to pay a premium for smart products

Smart locks for all budgets

Cost of connected security can be broken down by a modular approach

FUTURE DEVELOPMENTS

Connected security devices become more feature packed

Expansion into monitoring services and business use

Maximise benefits of integrated connected homes

Cross-category products remove boundaries between different systems
COVID-19: Slow project sales, better e-commerce opportunity

Smart homes to be shipped like LEGO bricks?

Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
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e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/connected-security-reasons-to-buy-and-
factors-delaying-consumer-purchase/report.
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