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INTRODUCTION

Scope
Key findings

SUSTAINABLE TRAVEL INDEX

Foreword to the index

How the index works

Scandinavia and Europe set the pace for sustainable travel
Top countries for sustainable travel: Sweden in pole position
Movers and shakers to watch

Case study: Sweden - eco-chic to perfection

Why sustainable travel matters in a post-pandemic age
Consumers throw their weight behind brands with purpose

Travel falling short in its level of commitment to action

ENVIRONMENTAL SUSTAINABILITY

Environmental sustainability pillar

Environmental sustainability: top 10 countries

Environmental sustainability movers and shakers

Climate emergency back on the agenda in the run up to COP26
Case study: Costa Rica - reaping the rewards of its long term vision
Case study: Palau - world’s first carbon neutral destination

SOCIAL SUSTAINABILITY

Social sustainability pillar

Social sustainability rankings: top 10 countries

Social sustainability: movers and shakers

Case study: Planeterra puts people at the heart of the experience

ECONOMIC SUSTAINABILITY

Economic sustainability pillar

Economic sustainability: top 10 countries dominated by Asia
Economic sustainability movers bolstered by domestic tourism
Case study: Hong Kong’s resilient tourism economy

RISK

Risk pillar

Risk: top 10 countries

Risk movers and shakers: building resilience

Case study: Proactive approach to cultural heritage

SUSTAINABLE TOURISM DEMAND

Sustainable tourism demand pillar

Sustainable tourism demand: top 10 countries

Sustainable tourism demand: transitioning to a value-driven model
Case study: Jordan Trail - creating shared value for all

Case study: New Zealand taking a pragmatic approach to metrics

SUSTAINABLE TRANSPORT

Sustainable transport pillar

Sustainable transport: rankings

Sustainable transport: movers and shakers

Case study: easyJet - committed to its vision for climate-friendly travel
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SUSTAINABLE LODGING

Sustainable lodging pillar
Sustainable lodging rankings
Sustainable lodging: positive impact as competitive advantage

Case study: Borana Conservancy - winning combo for conservation

KEY TAKEAWAYS

Key takeaways to drive sustainable transformation
Call to action

METHODOLOGY AND APPENDIX

Sustainable travel index methodology
Evaluation and selection criteria

List of indicators

Index pillars and category weightings
Pillars #1 and #2

Pillars #3 and #4

Pillars #5 and #6

Pillar #7

Greenview CHSB data integration to the index
Geographical coverage

Full index ranking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/sustainable-travel-index-embracing-a-green-

transformation-for-recovery-in-tourism/report.
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