
Page 1 of 3



Page 2 of 3

INTRODUCTION

Scope
Euromonitor International and Coronavirus: Forecasts and analysis
Travel COVID-19 data and reporting timeline
Key findings

MACROECONOMIC UPDATE Q1 2021

Global baseline outlook: downside risks to the recovery have declined
Uncertainty remains high, but with a more optimistic tilt
Real GDP annual growth forecasts and revisions from last quarter, AE (%, percentage points)
Real GDP annual growth forecasts and revisions from last quarter, EMDE (%, percentage points)

GLOBAL OUTLOOK

Global risks map
Global Risk Index scores and rankings
COVID-19 scenarios summary
Consumer confidence stays weak, but retains upwards trajectory
Major macro risks for the travel industry

GLOBAL FORECAST UPDATE

Travel bans and restrictions by region

FORECAST UPDATE: WHAT DOES IT MEAN FOR TRAVEL?

Pandemic woes continue to constrain recovery in the short term
Short-term outlook shows mixed fortunes exacerbated by new variants
Long-term signs of stabilisation for a few markets after mass disruption
Downgrades over the mid term as the “open for business” uplift fades
Rebound in average trip spending due to pent up demand
Regional variations in the speed of recovery
Despite a third wave, Mediterranean destinations gear up for summer
Israel storms ahead with its vaccine roll-out
China outbound to return to strength over the mid term
UK: gears up for reopening from mid May for a domestic boom
Chile: vaccination alone is not a panacea
EU tensions flare in response to slow vaccine roll-out
St Vincent volcanic eruption leaves communities with no water
Digital health pass a major part of the solution
Key takeaways

ABOUT OUR INDUSTRY FORECAST MODELS

About Euromonitor International’s Travel Forecast Model
Travel Forecast Model applications
Growth decomposition explained
Significance and applications for growth decomposition
Key applications for Travel Forecast Model

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:
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Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/travel-quarterly-statement-q1-2021/report.


