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SCOPE OF THE REPORT

Scope

INTRODUCTION
Key findings

STATE OF PLAY

Variety stores perform above store-based average in Western Europe
The UK leads, but growth comes from other markets
The region’s variety channel largely consists of domestic players

KEY GROWTH DRIVERS

Discount players revitalise the region’s variety stores

Growing awareness fuels consumer focus on lowest price

Unique store experience rather than e-commerce to keep prices low
Variety stores benefit from more diverse product categories

Higher share of private label supports growth strategy

Regional outlet growth uneven as surging players’ reach remains limited
Varying impact of COVID-19 depending on location

GROWING CROSS-CHANNEL COMPETITION

Variety channel puts growing pressure on discounters
Inner-city expansion increases competition with non-grocery specialists
Circumventing online business becomes increasingly risky

BRANDS TO WATCH: CASE STUDIES

Action: unparalleled surge to the top

B&M Bargains: winning at home and away from high-street
Tokmanni: leveraging private label and consumer trust

Stokomani: smart shopping for big brands

Flying Tiger Copenhagen: highlighting design and store experience

PROSPECTS

Growth opportunities increase amid economic challenges
Omnichannel approach could strengthen customer loyalty
Addressing sustainability vital to continued success

Variety stores expected to gain further influence in the region

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-changing-landscape-of-variety-stores-in-

western-europe-before-and-after-the-covid-19-pandem/report.
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