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ABOUT VIA

Via Pricing online retail tool
Use case: online retailer negotiations
Anti-ager price gaps and opportunities coverage
Anti-ager coverage
Strawberrynet anti-ager assortment principally between USD50-100
Strawberrynet : L'Oréal and Estée Lauder offer largest range of products
Majority of leading suppliers have assortments <20 span>

Strawberrynet : L'Oréal Groupe’s majority of SKUs at price points above the average median price point
Majority of price gaps exist at lower and higher price points
Eight price gaps exist above 5% within the

Majority of suppliers offer low assortments above the average tier price
Strawberrynet : L’Oréal’s SKUs are spread well across the price tier

FINAL CONCLUSIONS

Final conclusions: Strawberrynet anti-ager assortment and price evaluation
Additional analysis areas

ONLINE RETAILER NEGOTIATIONS: PRICE GAPS & OPPORTUNITIESE

Additional tactical and strategic analysis
About Via Pricing from Euromonitor International

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field
research spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products
cover a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer
demand, the key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities,
focus of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or
consumer trends and lifestyles. These reports cover current trends, consumer demand, market potential and future
prospects, with country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/online-retailer-negotiations-price-gaps-
and-opportunities/report.


