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INTRODUCTION

Scope
Nostalgia offers comfort, escapism and a chance to rethink the past

THE NEW NOSTALGIA WAVE

Isolation and health anxieties create perfect backdrop for nostalgia trend

NOSTALGIC MARKETING AS: A SOURCE OF COMFORT

Confinement increases demand for comfort at home
Comfort food has taken on new meaning since the first lockdowns
Budweiser and Irn Bru use archives to strengthen bond with consumers

NOSTALGIC MARKETING AS:ESCAPISM THROUGH TECHNOLOGY

Reaching into the past with new technology
Algorithm defined playlists and Deepfake evoke emotional memories

NOSTALGIC MARKETING AS: A GENERATIONAL THING

Gen Z and Millennials key target audience for nostalgic marketing
Millennials embrace the 1990s as they seek the comfort of childhood
Body shop relaunches its iconic scent for 80s and 90s kids
Playmobil targets the kidult market
Gen Zs retreat to happier times they feel they missed out on
Gen Zers are recreating 2000s fashion trends on their platforms

NOSTALGIC MARKETING AS: PROGRESSIVE NOSTALGIA

Nostalgia strategies turn to the past but must bear in mind the future
Burger King’s “new old logo” harks back to its roots
Nostalgia marketing can embrace societal progress
Barbie: a classic toy with a contemporary twist

CONCLUSION

Nostalgic marketing: what should businesses focus on?
Nostalgia for yesterday, today and tomorrow

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/nostalgia-in-western-europe/report.


