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ABOUT VIA

Scope (1)

PROMOTIONAL MECHANICS

Scope (2)
Scope (3)
Promotion incidence tracking and definitions
Promotion types examples
Carpet cleaners has the highest promotional incidence rate
Promotional incidence significantly changes by day
Procter & Gamble had the highest promotional incidence
Online promotions predominantly price markdowns with little language
Fabric softener has the highest ratings among laundry care products
Promoted products significantly outperformed in consumer engagement
Promoted fabric softener products saw large increase in reviews
Early promoted P&G products show strong growth in number of reviews
Amazon and CVS saw promoted products receive strong engagement

FINAL CONCLUSIONS

Final Conclusions: US Laundry Care, April – May 2021
Learn more on how Via data can improve your business options
About Via from Euromonitor International

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/us-laundry-care-e-commerce-promotional-
mechanics-impact-april-may-2021/report.


