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RATINGS AND REVIEWS ANALYSIS

Scope (1)
Scope (2)
Scope (3)
Key findings for US anti-agers, October 2020 - March 2021
Online ratings important as more BPC shoppers migrate to e-commerce
US anti-agers will grow again after pandemic-driven downturn
Major players lead but market is fragmented with constant innovation
Number of reviews grows strongly in December 2020 and January 2021
Leading players enjoy strong ratings but review incidence rates differ
Suppliers' ratings are not static and fluctuated during the review period
Highlighting suppliers with strong online engagement and satisfaction
Estée Lauder leads share of reviews for US anti-agers but losing ground
Guerlain's number of reviews skyrockets thanks to premium launches
Estée Lauder's Bobbi Brown held highest weighted rating of all brands
Baebody and REN lowest rated from top 50 brands by number of reviews
Leading suppliers often saw rating variances across major online retailers
High price tier had the highest weighted rating during the review period
Antioxidant was the leading attribute based on number of reviews
The highest rated SKUs were with those that had pre-biotic health claims
Popular attributes show positive correlations between price and ratings
Final conclusions: US anti-agers, October 2020 - March 2021
Learn more on how Via data can improve your business options
About Via from Euromonitor International

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/e-commerce-ratings-and-reviews-analysis-in-
anti-agers-october-2020-march-2021/report.


