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INTRODUCTION

Scope
Key findings

INDUSTRY OVERVIEW

Leading carbonates brands maintain dominant position in soft drinks

Consumer shift towards health and wellness brands drives category growth
Carbonates offerings still the leading brands, as low and zero sugar sustains demand
Focus on product innovation and market expansion boost energy drinks brands
Increased product portfolios in emerging markets ensures strong revenues
Fortified/functional beverages beneficial across subcategories

Private label with better for value offerings moving closer to the top 10

M&A activity set to pay dividends for leading companies

KEY PLAYERS

Strategic direction of Coca-Cola, leading player in global soft drinks industry
Coca-Cola’s sustainable World Without Waste agenda

Competitors’ approach to sustainable product offerings

Bottled water leading packaging innovation and sustainability

Coca-Cola’s investments and focus on evolving categories

Countries expected to lead forecast value growth for PepsiCo energy drinks portfolio
Strong value positioning for reduced sugar energy drinks

Less sugar and healthier, functional alternatives more relevant than ever
Leading companies’ healthier beverage brand initiatives

Balancing price premiumisation and health positioning

Blurring category lines as Coca-Cola taps into the hard seltzer trend
SodaStream appealing to at-home consumption convenience and sustainability
Suntory “Work Anywhere” marketing campaign

CONCLUSIONS

Key Takeaways: rest of the year

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/competitor-strategies-in-soft-drinks/report.
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