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INTRODUCTION

Scope
Executive summary

STATE OF THE INDUSTRY

After a strong recovery in 2021, global growth decelerates in 2022
Personal accessories growth decelerates in 2022 and sales remain below 2019 levels

LEADING COMPANIES AND BRANDS

Personal accessories remains highly fragmented, but the pandemic increases consolidation
Chow Tai Fook Jewellery Group Ltd outperforms the industry and its closest competitors
Tiffany & Co acquisition strengthens LVMH’s position

CHALLENGING TIMES AHEAD

Although supply chain issues will ease in 2023, pressures will remain
Brands need to be prepared to adjust strategy, as economic uncertainty lies ahead
Luxury brands are more immune to economic slowdown, outperforming the industry
Shifts among global affluent put spotlight on Saudi Arabia as luxury driver
Case study: Prada unveils its first high jewellery collection
Case study: Coach maintains pricing discipline amid economic downturn

TARGETING THE NEW GENERATION

Step aside, Millennials, it’s time to focus on Gen Z and yes…Gen Alpha
Case study: Tiffany x Nike surprise collaboration
Case study: Cartier teams up with Snapchat

DIGITALISATION: OPPORTUNITIES AND THREATS

Digitalisation brings opportunities, as well as threats, for the industry
Case study: Lil Miquela may be “safer” option for brands
Major ruling: Hermès wins US trademark trial over MetaBirkin NFTs
Health-focused smart wearables drive digital wellness
Case study: Fossil unveils wellness-focused Gen 6 collection
Case study: Gucci x Oura Ring

NEXT-GEN SUSTAINABILITY SURGE

State regulation set to turbocharge delivery of sustainable targets over the forecast period
Case study: Furla obtains environmental certification under ISO 14001 standard
Case study: Kimai¨ loudly broadcasts its bio-credentials
Sustainability concerns and low prices fuel the growth of the resale market
Case study: Francesca’s partners with ThredUP to launch resell programme

KEY TAKEAWAYS

Key takeaways

APPENDIX

Definitions

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
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a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/competitor-strategies-in-personal-
accessories/report.


