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INTRODUCTION

Scope
Key findings

GLOBAL OUTLOOK

Pandemic has a severe impact on transportation
Travel nosedives, with long-term ramifications for the future
Global country overview
Big push for multi-modal recovery with alternative modes
Region by category: Asia Pacific to lead recovery and future growth
Category by region: airlines still dominate despite sustainability concerns
Regional channel trends: online the clear winner
Top 10 markets: China and US tower over the rest
Travel bans and restrictions linger, restricting freedom of movement
Unpredictable recovery timelines exacerbate volatility
Challenging outlook over the near term
Double vaccination key to a freer world, yet equity vital

LEADING COMPANIES AND BRANDS

Market fragmentation persistently high in emerging markets
Top 10 companies: avoiding bankruptcy through bailouts
Top 10 companies for growth: not all plain sailing

TOP FIVE TRENDS SHAPING THE INDUSTRY

Examining five trends shaping travel transportation
Business travel rising from the ashes, but not everywhere
Safe and COVID-19-proof tech, but lack of consistency globally
Seamless and contactless drive ancillary revenues
Code red for the climate emergency
Multi-faceted operational challenges

MARKET SNAPSHOTS

Regional category snapshot: Bus
Regional category snapshot: Charter
Regional category snapshot: Cruise
Regional category snapshot: Ferry
Regional category snapshot: Low cost carriers
Regional category snapshot: Rail
Regional category snapshot: Other transport
Regional industry snapshot: Asia Pacific
Regional industry snapshot: Australasia
Regional industry snapshot: Eastern Europe
Regional industry snapshot: Latin America
Regional industry snapshot: Middle East and Africa
Regional industry snapshot: North America
Regional industry snapshot: Western Europe

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
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a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/world-market-for-travel-transportation/report.


