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INTRODUCTION

Scope
Key findings

WORK FROM HOME WILL KEEP LUNCH AT HOME

August 2020: initial understanding of the implications of work from home
Workplace attendance increasing slowly far below pre-COVID-19 levels
What new offers compete for the lunch occasion for home workers?
Ready meals gain more than cooking and baking as foodservice is limited
Finnish 3-course ready meals offer a Michelin experience under EUR15

ARE THE TIME SAVINGS SPENT COOKING AND EATING?

Interest in cooking set to remain higher than before COVID-19
No time to cook is no longer an excuse!
Immediate last mile delivery lowers the bar for grocery shopping
Bonduelle invests in meal delivery platform to reach convenience seekers

ECONOMY VS PREMIUM: WHERE ARE CONSUMERS MOVING?

Employment rate not yet back to pre-pandemic levels
Exercise and health and wellness as a part of the restaurant-at-home
Some consumers health driven, others comfort seekers
Consumers in tourism-dependent economies seek inexpensive food
Spending plans by theme differ little across segmentations

MORE NEW OCCASIONS FOR FOOD DURING THE PANDEMIC

Industry professionals increasingly positive about event attendance
Unchanged weekday eating habits; the weekend is the time for food
South Korean drinking meal: a convenient morning snack or breakfast

CONCLUSION

Conclusion

APPENDIX

Overview of Lifestyles survey

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/restaurant-at-home-innovating-with-the-
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culinary-experience/report.


