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Dairy Products and Alternatives in Finland

EXECUTIVE SUMMARY
2026 Developments

KEY DATA INSIGHTS

INDUSTRY PERFORMANCE

Value-Added Innovation Sustains Growth Despite Economic and Demographic Headwinds

Chart 1 - Maitokolmio Combines Indulgent Flavours and Protein in Fit Layered Yoghurt Quark Product
Everyday Wellness Drives Demand for High-Protein and Functional Formats

Maitokolmio and Valio Reshape Snacking with Functional Indulgence Launches

Chart 2 - Valio Gefilus Combines Immunity and Digestive Health in Functional Smoothie Yoghurt Drink
Chart 3 - Value Sales 2021-2031

Chart 4 - Value Sales by Category 2026

WHAT'S NEXT?

Finnish Producers to Leverage Local Sourcing and Wellness Claims to Maintain Pricing Power
Plant-Based Brands to Expand into All Dairy Occasions as Health and Sustainability Drive Rapid Growth
Chart 5 - Forecast Value Sales 2021-2031

Chart 6 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Concentrated Market Dominated by a Handful of Incumbents

Innovation and Portfolio Scale Keep Leaders Ahead of Private Label Pressure
Chart 7 - Company Shares 2026

Chart 8 - Brand Shares 2026

CHANNELS

Hypermarkets Capture Staple Sales as E-Commerce Broadens Reach

R-Kioski Modernises Convenience Retailing to Capture Urban Demand

Retail E-Commerce Accelerates Growth through Recurring Orders and Promotions
Chart 9 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 10 - Economic Context for Dairy Products and Alternatives
Chart 11 - Real Gdp Growth 2021-2031
Chart 12 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 13 - Consumer Context for Dairy Products and Alternatives
Chart 14 - Population 2021-2031

Chart 15 - Population by Generation 2026

Chart 16 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Baby Food in Finland
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Baby Food Summary

INDUSTRY PERFORMANCE
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Baby Food Leverages Premiumisation to Drive Growth

Targeted Innovation and Expansion Aid Growth in Other Baby Food
Chart 17 - Piltti Launches Poks! Snacks for Toddlers
Health-Conscious Parents Seek Wellness and Life-Stage Nutrition
Chart 18 - Value Sales 2021-2031

Chart 19 - Value Sales by Category 2026

WHAT'S NEXT?

Local Innovators to Drive Value as Prepared Baby Food Leads Growth

Muru Baby and Green Planet Astronauts to Boost Demand with Clean-Label Snacking

Chart 20 - Green Planet Astronauts Expands Healthy Children’S Snacking with Astro Nauttisen
Chart 21 - Forecast Value Sales 2021-2031

Chart 22 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Top Players Retain Leadership as Market Gradually Fragments

Local and Sustainability-Driven Brands Gain Ground on Shifting Consumer Values
Chart 23 - Company Shares 2026

Chart 24 - Brand Shares 2026

CHANNELS

Hypermarkets and Supermarkets Capture Family One-Stop Shopping
Muru Baby Leverages Direct-To-Consumer Online Bundles for Growth
Chart 25 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 26 - Economic Context for Baby Food
Chart 27 - Real Gdp Growth 2021-2031
Chart 28 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 29 - Consumer Context for Baby Food
Chart 30 - Population 2021-2031

Chart 31 - Population by Generation 2026
Chart 32 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Butter and Spreads in Finland
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Butter and Spreads Summary

INDUSTRY PERFORMANCE

Butter and Spreads Growth Remains Limited in Mature Market

Butter Dominates, While Margarine and Spreads Drive Innovation

Eleplant and Benecol Set New Standards for Taste and Wellbeing

Chart 33 - Eleplant Offers Sea Salt Variant Focused on Taste and Butter-Like Experience
Chart 34 - Value Sales 2021-2031

Chart 35 - Value Sales by Category 2026

WHAT'S NEXT?

Margarine and Spreads to Reap the Rewards of Innovation
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Plant-Based Brands to Reshape Loyalty through Functionality
Chart 36 - Forecast Value Sales 2021-2031
Chart 37 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Valio Oy Secures Dominance as Price Sensitivity Reshapes Competition
Chart 38 - Company Shares 2026
Chart 39 - Brand Shares 2026

CHANNELS

Hypermarkets Expand Lead as Price Drives Store Choice
Online Grocery Delivery Accelerates as Shoppers Seek Convenience
Chart 40 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 41 - Economic Context for Butter and Spreads
Chart 42 - Real Gdp Growth 2021-2031
Chart 43 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 44 - Consumer Context for Butter and Spreads
Chart 45 - Population 2021-2031

Chart 46 - Population by Generation 2026

Chart 47 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Cheese in Finland
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Cheese Summary

INDUSTRY PERFORMANCE

Everyday Demand Sustains Positive Growth in Cheese

Hard Cheese Sustains Dominance as Functional and Premium Trends Reshape Value
Companies Transform Wellness into Everyday Cheese Choices

Chart 48 - Juustoportti Launches Lactose-Free Grilling Cheese in New Sliced Format
Chart 49 - Value Sales 2021-2031

Chart 50 - Value Sales by Category 2026

WHAT'S NEXT?

Premiumisation and Functional Benefits to Drive Value Growth in Cheese

Companies to Respond to Wellness Focus with Functional and Clean-Label Launches
Chart 51 - Forecast Value Sales 2021-2031

Chart 52 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Valio Leverages Brand Strength as Rivals Expand Private Label Cheese
Private Label and Value-Driven Innovation Shape the Competitive Landscape
Chart 53 - Company Shares 2026

Chart 54 - Brand Shares 2026

CHANNELS
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Supermarkets and Hypermarkets Retain Shopper Loyalty as Discounters Leverage Affordability

Online Grocery Platforms Drive Gains in Packaged Cheese Sales
Chart 55 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 56 - Economic Context for Cheese
Chart 57 - Real Gdp Growth 2021-2031
Chart 58 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 59 - Consumer Context for Cheese
Chart 60 - Population 2021-2031

Chart 61 - Population by Generation 2026
Chart 62 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Drinking Milk Products in Finland
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Drinking Milk Products Summary

INDUSTRY PERFORMANCE

Price Sensitivity and Plant-Based Alternatives Lead to Decline in Drinking Milk

Milk Faces Pressure, While Flavoured Milk Drinks Record Positive Growth

Arla Blends Indulgence and Wellness for Younger Consumers

Chart 63 - New Arla Protein Adds Dessert and Confectionery Flavours to Milkshakes
Chart 64 - Value Sales 2021-2031

Chart 65 - Value Sales by Category 2026

WHAT'S NEXT?

Functional Milk Launches to Reshape Loyalty and Drive Premium Sales
High-Protein Drinks and Portable Packs to Expand Everyday Appeal

Chart 66 - Arla Café Maito Combines Lactose-Free Milk, Convenience, and Café Culture in Portable Dairy Format

Chart 67 - Forecast Value Sales 2021-2031
Chart 68 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Valio Leverages Loyalty and Product Breadth to Defend Share
Focused Innovation Key to Gaining Share in Stable Market
Chart 69 - Company Shares 2026

Chart 70 - Brand Shares 2026

CHANNELS

Hypermarkets Anchor Weekly Shopping and Price Comparisons
E-Commerce Accelerates as Omnichannel Retailers Invest in Convenience
Chart 71 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 72 - Economic Context for Drinking Milk Products
Chart 73 - Real Gdp Growth 2021-2031
Chart 74 - Inflation 2021-2031
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CONSUMER CONTEXT

Chart 75 - Consumer Context for Drinking Milk Products
Chart 76 - Population 2021-2031

Chart 77 - Population by Generation 2026

Chart 78 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Yoghurt and Sour Milk Products in Finland
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Yoghurt and Sour Milk Products Summary

INDUSTRY PERFORMANCE

Valio Drives Functional Dairy Innovation as Wellness Demand Rises

Chart 79 - Valio Balans Expands Functional Dairy with Gut-Friendly, High-Protein Wellness Focus
Oddlygood Sets New Standards for Plant-Based Dairy Alternatives

Chart 80 - Valio's Oddlygood Expands with On-Trend Functionality and Convenience
Premiumisation and Wellness Claims Drive Sustained Value Growth

Chart 81 - Value Sales 2021-2031

Chart 82 - Value Sales by Category 2026

WHAT'S NEXT?

Brands to Boost Wellness Appeal, Capturing Functional Snacking Demand

Hybrid and Plant-Based Launches to Drive Innovation and Consumer Loyalty

Stable Macroeconomic Conditions to Underpin Gradual, Wellness-Led Consumption Shifts
Chart 83 - Forecast Value Sales 2021-2031

Chart 84 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Valio Leverages Consumer Loyalty to Defend Its Lead

Growth through Innovation Remains Possible in Stable Market
Chart 85 - Company Shares 2026

Chart 86 - Brand Shares 2026

CHANNELS

Hypermarkets Sustain Lead as E-Commerce Attracts Wellness Shoppers
E-Commerce Builds Momentum with Wellness and Value-Added Lines
Chart 87 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 88 - Economic Context for Yoghurt and Sour Milk Products
Chart 89 - Real Gdp Growth 2021-2031
Chart 90 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 91 - Consumer Context for Yoghurt and Sour Milk Products
Chart 92 - Population 2021-2031

Chart 93 - Population by Generation 2026

Chart 94 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER
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Other Dairy in Finland
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Other Dairy Summary

INDUSTRY PERFORMANCE

Other Dairy Remains Resilient as Functional Indulgence Drives Demand

Chart 95 - Maitokolmio Combines Indulgent Confectionery Flavours with High-Protein, No-Sugar Dairy Dessert
Fromage Frais and Quark Leads with High-Protein and Indulgent Innovation

Maitokolmio and Valio Spark Competition with Flavourful Protein Desserts

Chart 96 - Valio Profeel Mango-Passion Mousse Combines Tropical Dessert Flavours with Functionality

Chart 97 - Value Sales 2021-2031

Chart 98 - Value Sales by Category 2026

WHAT'S NEXT?

Protein-Rich Snacks to Attract Wellness-Focused Finns with Indulgent Innovation

Finnish Sourcing and Wellness Cues to Strengthen Brand Loyalty and Drive Premiumisation
Chart 99 - Forecast Value Sales 2021-2031

Chart 100 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Valio Sustains Lead as Maitokolmio Gains with Protein Desserts

Trend-Led Innovation and Domestic Sourcing Drive Share Expansion Opportunities
Chart 101 - Company Shares 2026

Chart 102 - Brand Shares 2026

CHANNELS

Hypermarkets and Supermarkets Maintain Position with Broad Assortments
E-Commerce and Convenience Stores Accelerate Growth through Digital Innovation
Chart 103 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 104 - Economic Context for Other Dairy
Chart 105 - Real Gdp Growth 2021-2031
Chart 106 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 107 - Consumer Context for Other Dairy
Chart 108 - Population 2021-2031

Chart 109 - Population by Generation 2026
Chart 110 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Flant-Based Dairy in Finland
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Plant-Based Dairy Summary

INDUSTRY PERFORMANCE

Plant-Based Dairy Sees Growth as Consumers Value Local Production
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Plant-Based Cheese Accelerates as M6 Enters Mainstream Retail
Chart 111 - Finnish Oat-Based M6 Greek Style Innovation Enters Lidl
Oddlygood Elevates Indulgence through Clean Credentials

Chart 112 - Value Sales 2021-2031

Chart 113 - Value Sales by Category 2026

WHAT'S NEXT?

Plant-Based Dairy to See Strong Growth Built on Oats

Plant-Based Milk to Lead While Yoghurt and Cheese Build Momentum

Quality and Innovation Trends to Shape a Competitive Market

Chart 114 - Domestic Oddlygood Launches Pistachio-Flavoured, Oat-Based Barista Drink
Chart 115 - Forecast Value Sales 2021-2031

Chart 116 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Top Companies Defend Share as Emerging Players Gain Traction
Chart 117 - Company Shares 2026
Chart 118 - Brand Shares 2026

CHANNELS

Hypermarkets Leverage Wide Assortments to Maintain Lead
Reitan Retail and Hybrid Models Reshape Convenience Shopping
Online Grocery Gains Traction as Consumers Seek Flexibility
Chart 119 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 120 - Economic Context for Plant-Based Dairy
Chart 121 - Real Gdp Growth 2021-2031
Chart 122 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 123 - Consumer Context for Plant-Based Dairy
Chart 124 - Population 2021-2031

Chart 125 - Population by Generation 2026

Chart 126 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

« Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/dairy-products-and-alternatives-in-
finland/report.
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