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EXECUTIVE SUMMARY

2026 Developments

KEY DATA INSIGHTS

INDUSTRY PERFORMANCE

Dairy Products and Alternatives Grows on Price as Inflation Constrains Volume
Price Sensitivity and Government Intervention Shape Dairy Innovation
Chart 1 - Délice Barista the New Milk Powder Coffee Creamer for Foodservice
Everyday Wellness Drives Innovation as Protein-Enriched Products Gain Traction
Chart 2 - A Growing High-Protein Dairy Trend with the Launch of Vitalait Protéine+
Chart 3 - Value Sales 2021-2031
Chart 4 - Value Sales by Category 2026

WHAT'S NEXT?

Manufacturers Set to Target Value and Convenience as Price Pressure Reshapes Demand
Yoghurt and Sour Milk Products to Retain Leadership as Plant-Based Dairy Outperforms
Chart 5 - Forecast Value Sales 2021-2031
Chart 6 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Stial Leverages Local Support to Sustain Its Dominance
Chart 7 - Company Shares 2026
Chart 8 - Brand Shares 2026

CHANNELS

Small Local Grocers Defend Their Lead as Modern Retail Gains Pace
Glovo and Carrefour Boost Retail E-Commerce for Chilled Dairy
Chart 9 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 10 - Economic Context for Dairy Products and Alternatives
Chart 11 - Real Gdp Growth 2021-2031
Chart 12 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 13 - Consumer Context for Dairy Products and Alternatives
Chart 14 - Population 2021-2031
Chart 15 - Population by Generation 2026
Chart 16 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2026 DEVELOPMENTS

Baby Food Summary

INDUSTRY PERFORMANCE

Baby Food Declines as Falling Birth Rates and Rising Prices Constrain Demand
Chart 17 - Mg J'aime Bébé Bien-Aimé the First Private Label Baby Food
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J’Aime Bébé Bien-Aimé Expands Access as Private Label Products Gain Traction
Retail Promotions Intensify as Brands Adapt to Economic Pressures
Chart 18 - Nutriben, the Instant Cereals Already in Promotion.
Chart 19 - Value Sales 2021-2031
Chart 20 - Value Sales by Category 2026

WHAT'S NEXT?

Natulyn and Mg to Reshape Brand Landscape as International Players Retreat
Prepared Baby Food to Drive Growth as Milk Formula Faces Regulatory Constraints
Chart 21 - Forecast Value Sales 2021-2031
Chart 22 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Pharmalys Strengthens Leadership as Competitors Remain Static
Chart 23 - Company Shares 2026
Chart 24 - Brand Shares 2026

CHANNELS

Pharmacies Sustain Lead as Regulations Restrict Competition
Online Retailers Expand Prepared Options to Boost Demand
Supermarkets Introduce Affordable Prepared Foods to Attract New Buyers
Chart 25 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 26 - Economic Context for Baby Food
Chart 27 - Real Gdp Growth 2021-2031
Chart 28 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 29 - Consumer Context for Baby Food
Chart 30 - Population 2021-2031
Chart 31 - Population by Generation 2026
Chart 32 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2026 DEVELOPMENTS

Butter and Spreads Summary

INDUSTRY PERFORMANCE

Butter and Spreads Grows While Butter Declines on Supply Shortages
Chart 33 - Goldina Cream Expands Margarine Usage into Sweet Bakery
Goldina Cream Addresses Butter Shortages and Expands Sweet Bakery Usage
Elixir Bio Introduces Packaged Ghee to Meet Demand for Natural and Healthy Options
Chart 34 - Elixir Bio Launches the First Packaged Ghee in Tunisia
Chart 35 - Value Sales 2021-2031
Chart 36 - Value Sales by Category 2026

WHAT'S NEXT?

Aziza and Supermarket Chains to Expand Networks to Reshape Purchasing Habits
Rising Butter Prices Will Drive Goldina and Jadida to Capture Margarine Demand
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Chart 37 - Forecast Value Sales 2021-2031
Chart 38 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Jadida and Goldina Strengthen Position through Innovation and Distribution
Chart 39 - Company Shares 2026
Chart 40 - Brand Shares 2026

CHANNELS

Small Local Grocers Sustain Leadership through Proximity and Trust
Supermarkets and Discounters Accelerate Growth with Modern Retail Investment
Carrefour and Géant Drive Retail E-Commerce Innovation with Click-And-Collect
Chart 41 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 42 - Economic Context for Butter and Spreads
Chart 43 - Real Gdp Growth 2020-2030
Chart 44 - Inflation 2020-2030

CONSUMER CONTEXT

Chart 45 - Consumer Context for Butter and Spreads
Chart 46 - Population 2020-2030
Chart 47 - Population by Generation 2025

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2026 DEVELOPMENTS

Cheese Summary

INDUSTRY PERFORMANCE

Land'or Responds to Affordability Needs with Grated Cheese Innovation
Chart 48 - Land'or Expands Its Le Fondant Range with a More Affordable Grated Cheese Alternative
Sterilgarda Alimenti Drives Convenience with Uht Mascarpone Packaging
Président and Old Amsterdam Adapt Pack Sizes to Changing Habits
Chart 49 - Sterilgarda Alimenti Changed Mascarpone Cheese in Uht Carton Pack
Chart 50 - Value Sales 2021-2031
Chart 51 - Value Sales by Category 2026

WHAT'S NEXT?

Aziza Expected to Expand Private Label Lines to Meet Rising Price Sensitivity
Manufacturers Will Shift Focus to Processed Cheese as Affordability Becomes Key
Retailers and Brands Set to Compete on Value and Innovation to Defend Share
Chart 52 - Forecast Value Sales 2021-2031
Chart 53 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Land'or Leverages Diverse Portfolio and Advertising to Secure Leadership
Chart 54 - Company Shares 2026
Chart 55 - Brand Shares 2026

CHANNELS
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Discounters and Supermarkets Expand Reach as Small Local Grocers Lose Share
Specialised Online Stores Target Premium and Imported Cheese Demand
Chart 56 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 57 - Economic Context for Cheese
Chart 58 - Real Gdp Growth 2021-2031
Chart 59 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 60 - Consumer Context for Cheese
Chart 61 - Population 2021-2031
Chart 62 - Population by Generation 2026
Chart 63 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2026 DEVELOPMENTS

Drinking Milk Products Summary

INDUSTRY PERFORMANCE

Government Subsidies Sustain Demand Despite Demographic Pressures
Nestlé Nido Targets Children’S Nutrition but Faces Retail Barriers
Chart 64 - Nestlé Nido, the New Fortified Milk Powder
Natilait’S Innovation and Promotion Drive Everyday Wellness Appeal
Chart 65 - Natilait Expands Its Portfolio with Value-Added Milk Product
Chart 66 - Value Sales 2021-2031
Chart 67 - Value Sales by Category 2026

WHAT'S NEXT?

Domestic Brands Will Sustain Affordability and Loyalty through Community Engagement
Flavoured Milk Drinks Will Leverage Digital Campaigns to Accelerate Value Growth
Government Initiatives to Drive Shift From Unpackaged to Packaged Milk Consumption
Chart 68 - Forecast Value Sales 2021-2031
Chart 69 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Centrale Laitière Du Cap Bon Leverages Brand Portfolio to Secure Lead
Chart 70 - Company Shares 2026
Chart 71 - Brand Shares 2026

CHANNELS

Small Local Grocers Deepen Community Links to Maintain Lead
Carrefour and Glovo Partnership Expands Online Milk Delivery Reach
Discounters Accelerate as Value-Seeking Households Shift Preferences
Chart 72 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 73 - Economic Context for Drinking Milk Products
Chart 74 - Real Gdp Growth 2021-2031
Chart 75 - Inflation 2021-2031
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CONSUMER CONTEXT

Chart 76 - Consumer Context for Drinking Milk Products
Chart 77 - Population 2021-2031
Chart 78 - Population by Generation 2026
Chart 79 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2026 DEVELOPMENTS

Yoghurt and Sour Milk Products Summary

INDUSTRY PERFORMANCE

Market Resilience Offsets Demographic and Economic Pressures
Chart 80 - Délice Danone Yopro Strengthens the High-Protein Yoghurt Segment
Stial Expands High-Protein Yoghurt to Capture Evolving Protein Demand
Délice Mix Appeals to Youth with Playful Nutrition and Modern Design
Chart 81 - Délice Mix a Strawberry Flavoured Yogurt with Chocolate Dragees the New Innovative Launch
Chart 82 - Value Sales 2021-2031
Chart 83 - Value Sales by Category 2026

WHAT'S NEXT?

Délice and Vitalait Set to Drive Innovation to Expand Healthy Snacking Occasions
Targeted Packaging and Health Claims Will Fuel Demand among Young Professionals and Families
Chart 84 - Forecast Value Sales 2021-2031
Chart 85 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Délice Holding Sustains Leadership through Distribution and Innovation
Chart 86 - Company Shares 2026
Chart 87 - Brand Shares 2026

CHANNELS

Small Local Grocers Maintain Loyalty through Accessibility and Trust
Carrefour and Géant Drive E-Commerce with Click-And-Collect Solutions
Chart 88 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 89 - Economic Context for Yoghurt and Sour Milk Products
Chart 90 - Real Gdp Growth 2021-2031
Chart 91 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 92 - Consumer Context for Yoghurt and Sour Milk Products
Chart 93 - Population 2021-2031
Chart 94 - Population by Generation 2026
Chart 95 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER
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KEY DATA INSIGHTS

2026 DEVELOPMENTS

Other Dairy Summary

INDUSTRY PERFORMANCE

Other Dairy Delivers Robust Growth as Innovation Counters Affordability Pressures
Chart 96 - Vanoise Changes Its Condensed Milk Packaging
Vanoise Transforms Condensed Milk Convenience with New Packaging
Everyday Wellness Drives Innovation as Protein Enrichment Expand Consumer Base
Chart 97 - Délice Introduces Plain Skyr, Inspired by Nordic Dairy Traditions
Chart 98 - Value Sales 2021-2031
Chart 99 - Value Sales by Category 2026

WHAT'S NEXT?

Manufacturers Will Focus on Affordable Health-Driven Innovation to Sustain Growth
Local Producers Set to Launch Functional Dairy as Consumers Trade Down
Chart 100 - Forecast Value Sales 2021-2031
Chart 101 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Stial Strengthens Leadership with Multi-Brand Dominance and Social Initiatives
Chart 102 - Company Shares 2026
Chart 103 - Brand Shares 2026

CHANNELS

Discounters and Supermarkets Expand as Shoppers Seek Variety
Carrefour and Monoprix Drive Online Growth with Shelf-Stable Dairy
Chart 104 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 105 - Economic Context for Other Dairy
Chart 106 - Real Gdp Growth 2021-2031
Chart 107 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 108 - Consumer Context for Other Dairy
Chart 109 - Population 2021-2031
Chart 110 - Population by Generation 2026
Chart 111 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

KEY DATA INSIGHTS

2026 DEVELOPMENTS

Plant-Based Dairy Summary

INDUSTRY PERFORMANCE

Plant-Based Dairy Slows as Limited Distribution Constrain Mass Uptake
Chart 112 - High-Protein Plant-Based Drinks Gain Visibility in Tunisia
Artisanal Almond Milk Disrupts with Affordability and Authenticity
Fior Di Natura Taps Protein Trend but Faces Niche Demand
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Chart 113 - Value Sales 2021-2031
Chart 114 - Value Sales by Category 2026

WHAT'S NEXT?

Health-Focused Consumers Expected to Drive Demand for Milk Alternatives
Distribution Expansion Will Unlock Access for New Consumer Groups
Manufacturers Set to Boost Nutrition Claims to Meet Evolving Preferences
Chart 115 - Forecast Value Sales 2021-2031
Chart 116 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Délice Végétal Leverages Distribution Reach and Pricing to Retain Strength

CHANNELS

Supermarkets Attract Affluent Shoppers by Prioritising Health Trends
Specialised Online Platforms Expand Visibility for Niche Products
Chart 117 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 118 - Economic Context for Plant-Based Dairy
Chart 119 - Real Gdp Growth 2021-2031
Chart 120 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 121 - Consumer Context for Plant-Based Dairy
Chart 122 - Population 2021-2031
Chart 123 - Population by Generation 2026
Chart 124 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/dairy-products-and-alternatives-in-
tunisia/report.


