m Euromonitor
International

Dairy Products and Alternatives in Azerbaijan

September 2026

Table of Contents

Page 1 of 7



Dairy Products and Alternatives in Azerbaijan

EXECUTIVE SUMMARY
2026 Developments

KEY DATA INSIGHTS

INDUSTRY PERFORMANCE

Butter and Spreads Remains Largest as Drinking Milk Accelerates Growth
Product Innovation Expands Appeal and Boosts Daily Usage

Chart 1 - Fruit Kefir

Greek Yogurt and Yogurt Shakes Capture New Health-Driven Demand
Chart 2 - Value Sales 2021-2031

Chart 3 - Value Sales by Category 2026

WHAT'S NEXT?

Local Producers to Elevate Traditional Dairy to Fuel Sustained Growth

Butter to Remain Leader While Other Dairy and Drinking Milk Growth Intensifies
Chart 4 - Forecast Value Sales 2021-2031

Chart 5 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Azfp Co Ltd Mmc Expands Share as Private Label Intensifies Price Competition
Chart 6 - Company Shares 2026
Chart 7 - Brand Shares 2026

CHANNELS

Supermarkets Sustains Dominance as Shoppers Prioritise Value and Convenience
E-Commerce Remains Limited as Fresh Dairy Demands In-Person Selection
Chart 8 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 9 - Economic Context for Dairy Products and Alternatives
Chart 10 - Real Gdp Growth 2021-2031

Chart 11 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 12 - Consumer Context for Dairy Products and Alternatives
Chart 13 - Population 2021-2031

Chart 14 - Population by Generation 2026

Chart 15 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Baby Food in Azerbaijan
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Baby Food Summary

INDUSTRY PERFORMANCE

Brands Leverage Wellness Focus to Drive Premium Sales
Chart 16 - Kabita Pouch Puree
Brands Challenge Established Brands by Expanding Affordable Organic Choices

Page 2 of 7



Chart 17 - Private-Label Babydream
Chart 18 - Value Sales 2021-2031
Chart 19 - Value Sales by Category 2026

WHAT'S NEXT?

Parents to Shift Spending to Premium and Specialised Nutrition
Mothers to Drive Demand for Hypoallergenic and Enhanced Formula
Chart 20 - Forecast Value Sales 2021-2031

Chart 21 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Emerging Players Capitalise on Safety Concerns to Boost Share
Chart 22 - Company Shares 2026
Chart 23 - Brand Shares 2026

CHANNELS

Grocery Retailers Maintain Dominance as Parents Prioritise In-Store Assurance
Chart 24 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 25 - Economic Context for Baby Food
Chart 26 - Real Gdp Growth 2021-2031
Chart 27 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 28 - Consumer Context for Baby Food
Chart 29 - Population 2021-2031

Chart 30 - Population by Generation 2026
Chart 31 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Butter and Spreads in Azerbaijan
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Butter and Spreads Summary

INDUSTRY PERFORMANCE

Iranian and Ukrainian Imports Anchor Butter at the Low and Mid-Price Bands
Chart 32 - Ukrainian Brand Korovushka

Small Packs Open Premium Tiers to Price-Sensitive Shoppers

Chart 33 - Pegah K?r? Yagi

Chart 34 - Value Sales 2021-2031

Chart 35 - Value Sales by Category 2026

WHAT'S NEXT?

Imports From Belarus, Russia and Ukraine to Hold Premium Back
Retailers to Expand Private Label as Consumers Seek Budget Options
Chart 36 - Forecast Value Sales 2021-2031

Chart 37 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Price and Reach Decide Position in the Mass Market

Page 3 of 7



Chart 38 - Company Shares 2026
Chart 39 - Brand Shares 2026

CHANNELS

Supermarkets Expand Reach as Promotions Drive Shopper Loyalty
Chart 40 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 41 - Economic Context for Butter and Spreads
Chart 42 - Real Gdp Growth 2021-2031
Chart 43 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 44 - Consumer Context for Butter and Spreads
Chart 45 - Population 2021-2031

Chart 46 - Population by Generation 2026

Chart 47 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Cheese in Azerbaijan
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Cheese Summary

INDUSTRY PERFORMANCE

Soft Cheese Leads on Size and on Growth in 2026

Chart 48 - Milla Beyaz Pendir

Retailers Capture Share as Price Sensitivity Boosts Private Label
Chart 49 - Private Label Cheese

Chart 50 - Value Sales 2021-2031

Chart 51 - Value Sales by Category 2026

WHAT'S NEXT?

Consumers to Embrace Convenience as Daily Habits Shift to Spreads and Soft Options
Manufacturers to Expand Functional and Affordable Cheese to Meet Modern Demand
Chart 52 - Forecast Value Sales 2021-2031

Chart 53 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

No Company Holds a Dominant Share of Cheese in 2026
Chart 54 - Company Shares 2026
Chart 55 - Brand Shares 2026

CHANNELS
Supermarkets Strengthen Position as Modern Trade Expands
Chart 56 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 57 - Economic Context for Cheese
Chart 58 - Real Gdp Growth 2021-2031
Chart 59 - Inflation 2021-2031

Page 4 of 7



CONSUMER CONTEXT

Chart 60 - Consumer Context for Cheese
Chart 61 - Population 2021-2031

Chart 62 - Population by Generation 2026
Chart 63 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Drinking Milk Products in Azerbaijan
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Drinking Milk Products Summary

INDUSTRY PERFORMANCE
Shelf Life and Tradition Drive Milk Momentum in 2026

Milla Drives Functional Innovation to Capture Wellness-Oriented Consumers

Chart 64 - Milla Lactose-Free Milk
Chart 65 - Value Sales 2021-2031
Chart 66 - Value Sales by Category 2026

WHAT'S NEXT?

Retailers to Expand Own-Brand Milk to Meet Value Demand

Uht Milk to Maintain Dominance as Families Shop in Bulk
Chart 67 - Forecast Value Sales 2021-2031
Chart 68 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Azfp Co Ltd Mmc Leverages Local Strengths to Widen Its Lead

Chart 69 - Company Shares 2026
Chart 70 - Brand Shares 2026

CHANNELS

Supermarkets and Small Local Grocers Sustain Offline Dominance

Chart 71 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 72 - Economic Context for Drinking Milk Products
Chart 73 - Real Gdp Growth 2021-2031
Chart 74 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 75 - Consumer Context for Drinking Milk Products
Chart 76 - Population 2021-2031

Chart 77 - Population by Generation 2026

Chart 78 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Yoghurt and Sour Milk Products in Azerbaijan
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Page 5 of 7



Yoghurt and Sour Milk Products Summary

INDUSTRY PERFORMANCE

Rising Demand Drives Yoghurt and Sour Milk Surge

Sour Milk Products Outpace Yoghurt as Innovation Broadens Appeal
Chart 79 - Mimi Yogurt with Curd Strawberry

Everyday Wellness and Functional Indulgence Spurs Demand

Chart 80 - Value Sales 2021-2031

Chart 81 - Value Sales by Category 2026

WHAT'S NEXT?

Convenient Packaging and Brand Innovation to Drive Consumer Loyalty
Natural Formulations and Health Claims to Shape Future Product Launches
Chart 82 - Forecast Value Sales 2021-2031

Chart 83 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Azfp Co Ltd Mmc Leverages Brand Strength to Widen Its Leadership Gap
Chart 84 - Company Shares 2026
Chart 85 - Brand Shares 2026

CHANNELS

Supermarkets Gain Share as Consumers Seek Assortment and Convenience
Chart 86 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 87 - Economic Context for Yoghurt and Sour Milk Products
Chart 88 - Real Gdp Growth 2021-2031
Chart 89 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 90 - Consumer Context for Yoghurt and Sour Milk Products
Chart 91 - Population 2021-2031

Chart 92 - Population by Generation 2026

Chart 93 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Other Dairy in Azerbaijan
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Other Dairy Summary

INDUSTRY PERFORMANCE

Brands Accelerate Shift to Healthier Indulgence and Everyday Wellness Appeal
Chart 94 - Bombbar Sugar-Free Caramel Condensed Milk

Chart 95 - Value Sales 2021-2031

Chart 96 - Value Sales by Category 2026

WHAT'S NEXT?

Coffee Whiteners and Chilled Desserts to Drive Functional Innovation
Chart 97 - Forecast Value Sales 2021-2031
Chart 98 - Forecast Value Sales by Category 2026-2031
Page 6 of 7



COMPETITIVE LANDSCAPE

Danone Azerbaijan Mcc and Dincer & Carcioglu Sp Adapt Portfolios to Capture Demand

Chart 99 - Company Shares 2026
Chart 100 - Brand Shares 2026

CHANNELS

Supermarkets Expand Premium Ranges to Boost Chilled Dessert Sales

Chart 101 - Retail Channels 2021-2026

ECONOMIC CONTEXT

Chart 102 - Economic Context for Other Dairy
Chart 103 - Real Gdp Growth 2021-2031
Chart 104 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 105 - Consumer Context for Other Dairy
Chart 106 - Population 2021-2031

Chart 107 - Population by Generation 2026
Chart 108 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/dairy-products-and-alternatives-in-

azerbaijan/report.
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