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Dairy Products and Alternatives in Indonesia

EXECUTIVE SUMMARY
2026 Developments

KEY DATA INSIGHTS

KEY INDUSTRY TRENDS

Chart 1 - Key Industry Trends for Dairy Products and Alternatives

INDUSTRY PERFORMANCE

Functional Snacking Fuels Resilience as Affordability Challenges Rise
Yoghurt Innovation Drives Growth While Core Staples Stabilise

Chart 2 - Ramadan-Led Innovation by Cimory and Frisian Flag Blends Functional Indulgence and Local Flavours

Cimory and Frisian Flag Drive Festive Snacking with Localised Launches

Chart 3 - Brands Respond to Dairy Cost Pressures through Price Hikes and Smaller Packs
Chart 4 - Value Sales 2021-2031

Chart 5 - Value Sales by Category 2026

WHAT'S NEXT?

Consumers Anticipated to Shift to Smaller Packs as Affordability Remains Key
Functional and Fortified Products Set to Drive Value for Core Dairy

Digital Engagement and Policy Reform Expected to Shape Future Innovation
Chart 6 - Forecast Value Sales 2021-2031

Chart 7 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Frisian Flag Indonesia Pt and Nestlé Indonesia Pt?Defend Share as Emerging Brands Rise

Emerging Companies Fuel Niche Innovation and Gradual Gains, While Bel S.A. Acquires a Stake in Prochiz
Chart 8 - Analyst Insight for Dairy Products and Alternatives

Chart 9 - Company Shares 2026

Chart 10 - Brand Shares 2026

CHANNELS

Small Local Grocers and Modern Trade Split Roles as Innovation Reshapes Shopping Habits
Convenience Stores and E-Commerce Accelerate as Shoppers Seek New Experiences
Chart 11 - Retail Channels 2021-2026

PRODUCTS

Brands Respond to Pack-Size Economics with Format Diversification
Challenger Brands Engineer Distinct Product Propositions
Gradual Share Gains and Capability-Building Shape Business Impact

ECONOMIC CONTEXT

Chart 12 - Economic Context for Dairy Products and Alternatives
Chart 13 - Real Gdp Growth 2021-2031
Chart 14 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 15 - Consumer Context for Dairy Products and Alternatives
Chart 16 - Population 2021-2031

Chart 17 - Population by Generation 2026

Chart 18 - Consumer Expenditure 2021-2031
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Eaby Food in Indonesia
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Baby Food Summary

KEY INDUSTRY TRENDS
Chart 19 - Key Industry Trends for Baby Food

INDUSTRY PERFORMANCE

Milna and Yummy Bites Drive Innovation in Feeding Routines

Feeding Challenges Lead to Innovation and Shifts in Product Positioning

Chart 20 - Yummy Bites Launches Bebewafer Snack for Children Aged 9+ Months
Chart 21 - Value Sales 2021-2031

Chart 22 - Value Sales by Category 2026

WHAT'S NEXT?

Local Brands Anticipated to Innovate around Transparency to Win Trust

Parental Demand for Clear Labels Expected to Transform Innovation and Competition
Chart 23 - Forecast Value Sales 2021-2031

Chart 24 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Sarihusada Generasi Mahardhika Pt and Sanghiang Perkasa Pt Secure Loyalty as Innovation Rises
Chart 25 - Analyst Insight for Baby Food

Chart 26 - Company Shares 2026

Chart 27 - Brand Shares 2026

CHANNELS

Sun and Cerelac Secure Mass Reach as Premium Brands Shift Online
Emerging Brands Leverage Online Education to Drive E-Commerce Gains
Chart 28 - Retail Channels 2021-2026

PRODUCTS

Product Positioning Shifts From Nutrient Claims to Texture and Format Engineering
New Launches Exemplify Designing for Self-Feeding and Flavour Layering

Chart 29 - Milna Launches a Floss Topping for Baby Meals

Business Impact Defined by Gradual Share Evolution and Digital-Led Reach

ECONOMIC CONTEXT

Chart 30 - Economic Context for Baby Food
Chart 31 - Real Gdp Growth 2021-2031
Chart 32 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 33 - Consumer Context for Baby Food
Chart 34 - Population 2021-2031

Chart 35 - Population by Generation 2026
Chart 36 - Consumer Expenditure 2021-2031
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KEY DATA INSIGHTS

2026 DEVELOPMENTS

Butter and Spreads Summary

KEY INDUSTRY TRENDS
Chart 37 - Key Industry Trends for Butter and Spreads

INDUSTRY PERFORMANCE

Blueband and Palmia Drive Affordable Choices as Price Sensitivity Rises

Chart 38 - Blueband Expands Affordability via Sub-Brand and Smaller Packs

Margarine and Spreads Remains the Largest, While Butter Experiences Fastest Growth
Blueband’S Sub-Brand Strategy Keeps Loyalty as Shoppers Trade Down

Chart 39 - Blueband Refreshes Packaging and Upgrades Formula

Chart 40 - Value Sales 2021-2031

Chart 41 - Value Sales by Category 2026

WHAT'S NEXT?

Value Brands Anticipated to Expand Reach as Distribution Outpaces Innovation
Margarine and Spreads Set to Secure Dominance as Butter Remains Niche
Distribution-Focused Brands Expected to Capture Growth as Price Trumps Innovation
Chart 42 - Forecast Value Sales 2021-2031

Chart 43 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Upfield Indonesia Pt Secures Dominant Position as Premium Loyalty Endures
Chart 44 - Analyst Insight for Butter and Spreads

Chart 45 - Company Shares 2026

Chart 46 - Brand Shares 2026

CHANNELS

Small Local Grocers Expand Reach as Warungs and Toko Bahan Kue Meet Daily Demand
Convenience Stores and E-Commerce Grow as Multipack Margarine Attracts New Shoppers

Chart 47 - Retail Channels 2021-2026

PRODUCTS

Pack Architecture Becomes Primary Innovation Lever
Recent Launches Highlight Format and Formulation Specifics
Business Impact Is Defined by Channel Design and Competitive Consequences

ECONOMIC CONTEXT

Chart 48 - Economic Context for Butter and Spreads
Chart 49 - Real Gdp Growth 2021-2031
Chart 50 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 51 - Consumer Context for Butter and Spreads
Chart 52 - Population 2021-2031

Chart 53 - Population by Generation 2026

Chart 54 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER
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KEY DATA INSIGHTS

2026 DEVELOPMENTS

Cheese Summary

KEY INDUSTRY TRENDS
Chart 55 - Key Industry Trends for Cheese

INDUSTRY PERFORMANCE

Wincheez Accelerates Usage with Convenient Spreadable Format
Prochiz Builds Long-Term Foodservice Partnerships to Gain Share

Chart 56 - Prochiz Drives Win-Win Growth through Foodservice Menu and Promo Partnerships

Spreadable Cheese Captures Whitespace as Affordability Drives Demand
Chart 57 - Value Sales 2021-2031
Chart 58 - Value Sales by Category 2026

WHAT'S NEXT?

Value Growth Anticipated to Remain Stable, Driven by Habitual Consumption
Wincheez Expected to Drive Format Innovation through Affordability and Convenience
Chart 59 - Forecast Value Sales 2021-2031

Chart 60 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Prochiz Capitalises on Affordability Shift as Kraft Loses Ground

Emerging Brands and Strategic Acquisitions Reshape Competitive Dynamics
Chart 61 - Analyst Insight for Cheese

Chart 62 - Company Shares 2026

Chart 63 - Brand Shares 2026

CHANNELS

Modern Retail Outlets Capture Demand with Promotional Activity
Retail E-Commerce Drives Discovery as Brands Support Offline Partners
Chart 64 - Retail Channels 2021-2026

PRODUCTS

Functional Indulgence Drives Format Innovation in Cheese
Recent Product Launches Exemplify Innovation in Spreadable Cheese

Chart 65 - Wincheez Launches Spreadable Cheese in Late 2025 as a Focus Product in 2026

Design-Led Innovation Reshapes Competitive Environment

ECONOMIC CONTEXT

Chart 66 - Economic Context for Cheese
Chart 67 - Real Gdp Growth 2021-2031
Chart 68 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 69 - Consumer Context for Cheese
Chart 70 - Population 2021-2031

Chart 71 - Population by Generation 2026
Chart 72 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER
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KEY DATA INSIGHTS

2026 DEVELOPMENTS
Drinking Milk Products Summary

KEY INDUSTRY TRENDS
Chart 73 - Key Industry Trends for Drinking Milk Products

INDUSTRY PERFORMANCE

Bear Brand Redefines Wellness with Ingredient-Led Collagen Launch

Chart 74 - Bear Brand Launches a New Variant of Its Plain Sterilised Milk
Greenfields Captures Value-Seeking Shoppers with Affordable Fresh Milk Packs
Smaller Pack Strategies Support Resilience Amid Economic Pressures

Chart 75 - Value Sales 2021-2031

Chart 76 - Value Sales by Category 2026

WHAT'S NEXT?

Brands Anticipated to Expand Ingredient Messaging to Defend Relevance and Value
Flavoured Milk Drinks Set to Leverage Affordability and Innovation to Extend Lead

Strong Brand Equity, Nutrition Communication and Functional Innovation Expected to Shape Future Outlook

Chart 77 - Forecast Value Sales 2021-2031
Chart 78 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Greenfields Leverages Value Innovation as Leaders Defend Share
Chart 79 - Analyst Insight for Drinking Milk Products

Chart 80 - Company Shares 2026

Chart 81 - Brand Shares 2026

CHANNELS

Traditional Outlets Sustain Dominance as Modern Formats Expand Reach
Bundled Offers and Stock-Up Occasions Drive Limited E-Commerce Gains
Chart 82 - Retail Channels 2021-2026

PRODUCTS

Bear Brand Harnesses Ingredient-Led Messaging to Reposition Milk as a Daily Wellness Choice

Greenfields Expands Access with Affordable Small Packs and Less-Sugar Variants

Chart 83 - Greenfields Boosts Distribution and Marketing of 320MI Fresh Milk, Targeting Affordability

Business Impact Shaped by Innovation and Intensifying Competition

ECONOMIC CONTEXT

Chart 84 - Economic Context for Drinking Milk Products
Chart 85 - Real Gdp Growth 2021-2031
Chart 86 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 87 - Consumer Context for Drinking Milk Products
Chart 88 - Population 2021-2031

Chart 89 - Population by Generation 2026

Chart 90 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Yoghurt and Sour Milk Products in Indonesia
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KEY DATA INSIGHTS

2026 DEVELOPMENTS
Yoghurt and Sour Milk Products Summary

KEY INDUSTRY TRENDS
Chart 91 - Key Industry Trends for Yoghurt and Sour Milk Products

INDUSTRY PERFORMANCE

Cimory Drives Flavour Innovation to Boost On-The-Go Snacking

Yoghurt Formats Expand White Space for Culturally Relevant Snacking

Yakult'S Price Adjustment Signals Competitive Repositioning and Affordability Focus
Chart 92 - Yakult Raises Prices Effective January 2026

Chart 93 - Value Sales 2021-2031

Chart 94 - Value Sales by Category 2026

WHAT'S NEXT?

Yoghurt Anticipated to Become Main Growth Driver, Leveraging Snack Trends

Cimory and Yoseo Expected Toprioritise Health and Flavour to Boost Everyday Consumption
Chart 95 - Forecast Value Sales 2021-2031

Chart 96 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Yakult Indonesia Persada Pt and Cisarua Mountain Dairy Tbk?Pt Sustain Leadership as Emerging Brands Gain Ground
Chart 97 - Company Shares 2026
Chart 98 - Brand Shares 2026

CHANNELS

Supermarkets and Convenience Stores Accelerate New Yoghurt Launches
Chart 99 - Analyst Insight for Yoghurt and Sour Milk Products

Cold-Chain Needs Limit Online Expansion for Yoghurt Brands

Chart 100 - Retail Channels 2021-2026

PRODUCTS

Product Innovation Embodies Format Engineering for One-Handed Consumption
Ingredient-Led and Flavour-Led Product Architecture Reshape Design Strategy
Chart 101 - Cimory Launches Dates and Alimond Yogurt Bites for Ramadan
Design Drives Competitive Differentiation, Rather Than Price

ECONOMIC CONTEXT

Chart 102 - Economic Context for Yoghurt and Sour Milk Products
Chart 103 - Real Gdp Growth 2021-2031
Chart 104 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 105 - Consumer Context for Yoghurt and Sour Milk Products
Chart 106 - Population 2021-2031

Chart 107 - Population by Generation 2026

Chart 108 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Other Dairy in Indonesia

KEY DATA INSIGHTS
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2026 DEVELOPMENTS
Other Dairy Summary

KEY INDUSTRY TRENDS
Chart 109 - Key Industry Trends for Other Dairy

INDUSTRY PERFORMANCE

Cap Enaak Drives Affordability with Smaller Pack Innovation

Cap Enaak’S 280G Pouch Reshapes Purchase Decisions

Chart 110 - Cap Enaak Condensed Milk Pushes Affordability with New 280G Small Pack Launch
Frisian Flag Refreshes Demand with Occasion-Led Flavours

Chart 111 - Value Sales 2021-2031

Chart 112 - Value Sales by Category 2026

WHAT'S NEXT?

Foodservice Innovation Anticipated to Expand Use beyond Traditional Boundaries

Brands Expected to Target Incremental Gains through Convenience and Recipe-Led Formats
Chart 113 - Forecast Value Sales 2021-2031

Chart 114 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Frisian Flag Indonesia Pt Retains Loyal Base as Riau Sakti Gains Share
Chart 115 - Analyst Insight for Other Dairy

Chart 116 - Company Shares 2026

Chart 117 - Brand Shares 2026

CHANNELS

Small Local Grocers Defend Share as E-Commerce Advances
E-Commerce Complements Offline Stores with Transparent Discounts
Chart 118 - Retail Channels 2021-2026

PRODUCTS

Pack Architecture Is Being Engineered for the Mid-Tier
Cap Enaak's Mid-Size Pouch and Frisian Flag's Flavour Engineering Exemplify Innovation
Chart 119 - Frisian Flag Taps Ramadan Demand with the Launch of Limited-Time Gula Aren Flavour

Format Fragmentation and Seasonal Portfolio Cycling Shape Business Impact

ECONOMIC CONTEXT

Chart 120 - Economic Context for Other Dairy
Chart 121 - Real Gdp Growth 2021-2031
Chart 122 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 123 - Consumer Context for Other Dairy
Chart 124 - Population 2021-2031

Chart 125 - Population by Generation 2026
Chart 126 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Flant-Based Dairy in Indonesia
KEY DATA INSIGHTS

2026 DEVELOPMENTS
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Plant-Based Dairy Summary

KEY INDUSTRY TRENDS
Chart 127 - Key Industry Trends for Plant-Based Dairy

INDUSTRY PERFORMANCE

Oatside Accelerates Everyday Adoption with Taste-Led Partnerships

Chart 128 - Oatside Drives Trial via Free/Discounted Oat-Milk Upgrades

Oatside Drives Trial and Habit through Foodservice Innovation

Chart 129 - Oatside Partners with the Matcha Tokyo

Brands Driven to Priotise Innovation in Functional Benefits and Sensory Experiences
Chart 130 - Value Sales 2021-2031

Chart 131 - Value Sales by Category 2026

WHAT'S NEXT?

Broader Ingredient Adoption Antcipated to Drive Functional Positioning and Premiumisation
Manufacturers Expected to Prioritise Innovation in Taste and Functional Benefits

Chart 132 - Forecast Value Sales 2021-2031

Chart 133 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Heinz Abc?Indonesia Pt Sustains Lead as Rivals Remain Passive and Oatside Expands Reach
Chart 134 - Analyst Insight for Plant-Based Dairy

Chart 135 - Company Shares 2026

Chart 136 - Brand Shares 2026

CHANNELS

Supermarkets Secure Premium Brand Dominance as Nobo Scales Traditional Trade
E-Commerce Grows for Bulk Sales but Impulse Buys Stay Offline
Chart 137 - Retail Channels 2021-2026

PRODUCTS

Innovation Strategies Shift From Single-Source Oat to Multi-Plant Formulations
Oatside Exemplifies Portfolio Segmentation and Substrate Engineering
Segmented Demand and a Passive Incumbent Field Shape Business Impact

ECONOMIC CONTEXT

Chart 138 - Economic Context for Plant-Based Dairy
Chart 139 - Real Gdp Growth 2021-2031
Chart 140 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 141 - Consumer Context for Plant-Based Dairy
Chart 142 - Population 2021-2031

Chart 143 - Population by Generation 2026

Chart 144 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.
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Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/dairy-products-and-alternatives-in-
indonesia/report.
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