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INTRODUCTION

Scope
Key findings

CONTEXTUALISING PERSONALISATION

Demand for higher quality over quantity drives personalised beauty
From mass customisation to hyper personalisation

All consumers types are inclined towards personalised beauty
Personalisation caters Undaunted Strivers and digital beauty consumers
Digitalisation and technological advances support rise of personalisation

KEY DRIVERS AND DEMAND FACTORS

Personalisation caters “new normal” consumption shifts and priorities
Personalisation addresses consumer diversity and sustainability pursuits
Consumers demand safe, transparent and high-efficacy beauty...

... and are willing to pay for personalisation and its premium features
Personalised beauty offers at-home wellness and experiences

Beauty consumers increasingly adopt Al and new technologies

INDUSTRY RESPONSE

Brands’ personalisation offers cover a large spectrum

Nomige delivers targeted skin care based on genetics and environmental factors
Atolla delivers increasingly targeted products through skin monitoring

Function of Beauty offers accessible and inclusive personalised beauty
L’Oréal’'s Rouge sur Mesure beauty device offers experience and inclusivity
L’Occitane provides safety and efficacy through ingredient control

Demand for at-home DIY should boost ¢ onsultation -based customization
Geologie subscription makes men’s skincare convenient and straightforward

For Kiehl's , Al-driven personalisation is a facilitator for transparency

EVOLUTION OF PERSONALISATION

Five criteria shaping the evolution of personalisation

Credibility and efficacy-driven beauty go hand in hand

Scalability will be defined by product price versus efficacy trade-off
Holistic approach to personalised beauty taps into preventative health...
... while exploring integrated skin/gut health personalisation

Biohacking: high-tech and targeted shortcuts to hyper personalisation
Beauty biohacking based on DNA

Towards a phygital future

CONCLUSION

Future evolution of personalisation
Key findings

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
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key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/personalisation-in-beauty-the-next-

frontier/report.
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