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Butter and Spreads in Germany
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Chart 41 - Value Sales by Category 2026

WHAT'S NEXT?

Stagnation to Be Driven by Health Awareness and Rising Prices
Limited Prospects for Margarine and Spreads Despite Functional Positioning
Chart 42 - Analyst Insight for Butter and Spreads

Growing Competition From Vegetable Oils and Sauces Amid Diversifying Cooking Habits

Chart 43 - Forecast Value Sales 2021-2031
Chart 44 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Upfield Defends Lead with Aggressive Pricing as Private Label Gains in Butter
Chart 45 - Company Shares 2026
Chart 46 - Brand Shares 2026

CHANNELS
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Cheese in Germany
KEY DATA INSIGHTS
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Chart 60 - Analyst Insight for Cheese
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Crinking Milk Products in Germany
KEY DATA INSIGHTS

2026 DEVELOPMENTS
Drinking Milk Products Summary

KEY INDUSTRY TRENDS
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INDUSTRY PERFORMANCE

Berchtesgadener Land Leverages Sustainability Messaging to Counter Price Erosion

Functional Flavoured Milk Drinks Target Health-Conscious Consumers for Incremental Growth
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Chart 74 - Value Sales 2021-2031

Chart 75 - Value Sales by Category 2026
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WHAT'S NEXT?
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Producers Look to Offset Rising Threat of Plant-Based Milk

Chart 79 - Forecast Value Sales 2021-2031

Chart 80 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Aldi and Lidl Consolidate Share as Discounters Attract Value-Focused Shoppers
Chart 81 - Company Shares 2026
Chart 82 - Brand Shares 2026

CHANNELS

Supermarkets Leverage Pricing Strategy to Outperform Leading Channel Discounters
Retail E-Commerce Gains Traction but Remains a Minor Channel for Staple Milk
Chart 83 - Retail Channels 2021-2026

PRODUCTS

Shifting Consumer Priorities Shape New Product Development
Retailers and Brands Introduce Value-Driven and Ethical Offerings
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KEY DATA INSIGHTS

2026 DEVELOPMENTS

Yoghurt and Sour Milk Products Summary

KEY INDUSTRY TRENDS
Chart 90 - Key Industry Trends for Yoghurt and Sour Milk Products

INDUSTRY PERFORMANCE

Health-Oriented Yoghurt Drives Steady Value Growth in Germany Despite Price Sensitivity
Functional Benefits and Flavour Innovation Fuel Competition

Consumers Seek Everyday Wellness through Traditional Kefir and Plain Yoghurt

Chart 91 - Value Sales 2021-2031

Chart 92 - Value Sales by Category 2026

Chart 93 - Arla's High-Protein Skyr Combines Functional Nutrition with Indulgent Flavours
Chart 94 - Traditional Kefir Drink Positioned as Natural Everyday Staple

WHAT'S NEXT?

Skyr and Kefir Set to Drive Functional Innovation as Yoghurt Widens Its Lead

Chart 95 - Analyst Insight for Yoghurt and Sour Milk Products

Brands to Balance Value and Functionality to Meet Evolving Health and Taste Demands
Chart 96 - Forecast Value Sales 2021-2031

Chart 97 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Danone and Molkerei Alois Miiller Leverage Innovation to Defend Leadership
Arla and Dmk Merger Intensifies Competition and Accelerates Consolidation
Chart 98 - Company Shares 2026

Chart 99 - Brand Shares 2026

CHANNELS

Discounters Reinforce Value Leadership as Price Sensitivity Persists
Online Grocery Struggles as Perishability Limits Adoption
Chart 100 - Retail Channels 2021-2026

PRODUCTS

Polarised Consumer Demands Dictate New Product Development
Format Versatility and Clean Labels Dominate Recent Launches
Strategic Portfolio Diversification Protects Profit Margins

ECONOMIC CONTEXT

Chart 101 - Economic Context for Yoghurt and Sour Milk Products
Chart 102 - Real Gdp Growth 2021-2031
Chart 103 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 104 - Consumer Context for Yoghurt and Sour Milk Products
Chart 105 - Population 2021-2031

Chart 106 - Population by Generation 2026

Chart 107 - Consumer Expenditure 2021-2031

COUNTRY REPORTS DISCLAIMER

Other Dairy in Gerrnany

Page 7 of 10



KEY DATA INSIGHTS

2026 DEVELOPMENTS
Other Dairy Summary

KEY INDUSTRY TRENDS
Chart 108 - Key Industry Trends for Other Dairy

INDUSTRY PERFORMANCE

German Other Dairy Shows Resilience with Steady Value Growth in 2026
Everyday Wellness Drives Demand for High-Protein Quark and Functional Dairy
Health-Conscious Consumers Drive Demand for Guilt-Free Dairy Indulgence
Chart 109 - Value Sales 2021-2031

Chart 110 - Value Sales by Category 2026

Chart 111 - High-Protein Quark Addresses Everyday Health, Fitness and Satiety
Chart 112 - High-Protein Dessert Delivers Indulgent Taste with Nutritional Benefits

WHAT'S NEXT?

Cream Set to Leverage Everyday Use to Sustain Premium Value Growth
Chilled Desserts and Fromage Frais to Accelerate through Functional Indulgence
Chart 113 - Analyst Insight for Other Dairy

Manufacturers Set to Innovate with Protein and Functionality to Offset Price Pressure

Chart 114 - Forecast Value Sales 2021-2031
Chart 115 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Aldi, Rewe and Lidl Sustain Leadership as Private Label Gains Momentum
Arla and Dmk Merger Intensifies Competition and Accelerates Innovation
Chart 116 - Company Shares 2026

Chart 117 - Brand Shares 2026

CHANNELS

Discounters and Supermarkets Maintain Lead through Price and Convenience
E-Commerce Remains Marginal as Perishability Limits Online Growth
Chart 118 - Retail Channels 2021-2026

PRODUCTS

Shifting Dietary Habits Dictate New Product Formulations
Recent Launches Highlight Versatile Formats and Clean Labels
Strategic Differentiation Protects Margins against Private Label Threats

ECONOMIC CONTEXT

Chart 119 - Economic Context for Other Dairy
Chart 120 - Real Gdp Growth 2021-2031
Chart 121 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 122 - Consumer Context for Other Dairy
Chart 123 - Population 2021-2031

Chart 124 - Population by Generation 2026
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Plant-Based Dairy in Germany
KEY DATA INSIGHTS

2026 DEVELOPMENTS

Plant-Based Dairy Summary

KEY INDUSTRY TRENDS
Chart 126 - Key Industry Trends for Plant-Based Dairy

INDUSTRY PERFORMANCE

Health Perceptions Fuel Plant-Based Dairy Growth in Germany

Everyday Wellness and Functional Benefits Drive Innovation

Plant-Based Reset Drives Sustainable Ingredient Innovation in Germany

Chart 127 - Value Sales 2021-2031

Chart 128 - Value Sales by Category 2026

Chart 129 - Vly Launches Plant-Based Milk with Two Different Attributes and Positioning
Chart 130 - Dug Barista Unsweetened Launches Potato-Based Milk Alternative for Coffee

WHAT'S NEXT?

Major Retailers Set to Expand Shelf Space to Meet Rising Demand for Health-Driven Innovation
Barista Variants to Sustain Leadership While Protein Claims Boost Yoghurt and Cheese Innovation
Chart 131 - Analyst Insight for Plant-Based Dairy

Flexitarian Demand and Functional Claims to Drive Recipe Innovation and Pricing Strategies

Chart 132 - Forecast Value Sales 2021-2031

Chart 133 - Forecast Value Sales by Category 2026-2031

COMPETITIVE LANDSCAPE

Oatly Narrows the Gap as Alpro Loses Ground in Plant-Based Milk
Chart 134 - Company Shares 2026
Chart 135 - Brand Shares 2026

CHANNELS

Discounters Win over Price-Conscious Shoppers as Private Label Expands
E-Commerce Attracts Premium Shoppers but Faces Price Barriers
Chart 136 - Retail Channels 2021-2026

PRODUCTS

Evolving Consumer Demands Dictate Functional and Ecological Upgrades
Novel Crop Utilisation Leads Recent Portfolio Expansions
Strategic Differentiation Mitigates Intense Price Competition

ECONOMIC CONTEXT

Chart 137 - Economic Context for Plant-Based Dairy
Chart 138 - Real Gdp Growth 2021-2031
Chart 139 - Inflation 2021-2031

CONSUMER CONTEXT

Chart 140 - Consumer Context for Plant-Based Dairy
Chart 141 - Population 2021-2031

Chart 142 - Population by Generation 2026

Chart 143 - Consumer Expenditure 2021-2031
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/dairy-products-and-alternatives-in-
germany/report.
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