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INTRODUCTION

Scope
Key takeaways

BROAD COLLABORATIONS UNLOCK SUSTAINABILITY SOLUTIONS

Collaboration between leading companies in Nordic region spurs innovation
The Nordic region homes behemoths willing to take charge

Collaboration is high on the agenda for big Nordic players

Public and private Nordic appetite for sustainable innovation

NORDIC COMPANIES BUILT AROUND SUSTAINABILITY ISSUES

Corporate sustainability initiatives not reflected in domestic consumption
The Swedish case: compliance among SMEs, not competitive advantage
The Nordic answer to sustainability inertia is to simplify the hurdles
Need-focused companies simplifying sustainability hurdles for businesses
Scepticism around environmental impact also present among consumers

Companies enabling environmental consumer-consciousness

BUSINESSES FOCUSING ON RESOURCE MINIMISATION

Renting and second-hand - a way into a circular mindset
Circular economy mindset is yet to develop in Europe

Nordic consumers are European leaders in circular consumption
Renting leading to massive emissions savings

Attracting a younger audience to second-hand platforms
Traditional companies adopting a sustainable mindset

FUTURE STEPS: A COST-EFFICIENT SUSTAINABILITY TRANSITION

Consumers do not expect to pay a sustainability premium
Carbon footprint tracking to understand environmental cost of prodcuts
Sustainability solutions as part of the business model

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/sustainability-the-nordic-way/report.
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