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INTRODUCTION

Scope
Key Findings
Dynamic growth of subscription model attracts all, from big to small

COUNTRIES PRESENTING THE BEST OPPORTUNITIES FOR SUBSCRIPTION BOXES

E-commerce integration and a pinch of local flavour hit the spot
The UK remains the most attractive market for subscription boxes
Pivoting subscription model proposition to local demand is key
Germany as the epitome of local adjustment

INDUSTRIES LEADING THE WAY FOR SUBSCRIPTION BOXES IN THE INDUSTRY

Food subscription boxes attract the masses, but pet care retains the most
Unlike drinks, food boxes integrate into the lifestyle of consumers
Convenience and indulgence? please within health and beauty
The element of surprise ticks the boxes in apparel but less so in luxury
Post-COVID demand for toys and games subscriptions is slowing down
Home products subscription models inspire large leading brands
Omnichannel remains a key asset for pet food players in Europe

LEADING SUBSCRIPTION BUSINESS MODELS AND THE KEY TO THEIR SUCCESS

Convenience remains the first motivation to use subscription models
The choice of subscription model affects the longevity of consumer loyalty
Spring focuses on bringing “green” convenience home
H arry’s offering of savings and convenience hit the sweet spot
Oddbox offers convenience with a twist on sustainability
Healthy, experiential and authentic meal kits from Hello Fresh
Dog Chef taps into humanisation trend with indulgent offering for dogs
ToucanBox provides parents and children an escape from the digital world
Lookiero personalised fashion offering is gaining traction
The pioneer of beauty boxes diversifies its product and customer base
Pure indulgence from My Geek Box
Blue Coffee Box ticks all the subscription boxes

OUTLOOK AND KEY FINDINGS

The way to success?
Key Findings

APPENDIX

Market attractiveness dashboard: Methodology

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.



Page 3 of 3

Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/subscription-boxes-in-western-europe-the-way-
to-success/report.


