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EXECUTIVE SUMMARY

Cooking ingredients and meals in 2023: The big picture
Key trends in 2023
Competitive landscape
Channel developments
What next for cooking ingredients and meals?

MARKET DATA

Table 1 - Sales of Cooking Ingredients and Meals by Category: Volume 2018-2023
Table 2 - Sales of Cooking Ingredients and Meals by Category: Value 2018-2023
Table 3 - Sales of Cooking Ingredients and Meals by Category: % Volume Growth 2018-2023
Table 4 - Sales of Cooking Ingredients and Meals by Category: % Value Growth 2018-2023
Table 5 - NBO Company Shares of Cooking Ingredients and Meals: % Value 2019-2023
Table 6 - LBN Brand Shares of Cooking Ingredients and Meals: % Value 2020-2023
Table 7 - Penetration of Private Label by Category: % Value 2018-2023
Table 8 - Distribution of Cooking Ingredients and Meals by Format: % Value 2018-2023
Table 9 - Forecast Sales of Cooking Ingredients and Meals by Category: Volume 2023-2028
Table 10 - Forecast Sales of Cooking Ingredients and Meals by Category: Value 2023-2028
Table 11 - Forecast Sales of Cooking Ingredients and Meals by Category: % Volume Growth 2023-2028
Table 12 - Forecast Sales of Cooking Ingredients and Meals by Category: % Value Growth 2023-2028

DISCLAIMER

SOURCES

Summary 1 - Research Sources

KEY DATA FINDINGS

2023 DEVELOPMENTS

High prices remain though price wars curb increases
Foodservice continues to recover, limiting growth in retail, as private label players face stiff competition
Butter proves popular as consumers seek low-cost alternatives, while health trends continue to make their mark

PROSPECTS AND OPPORTUNITIES

Ukrainian refugees to boost demand, though reduced meat consumption will hinder growth
Private label growth to be limited, while local, sustainable options are set to gain ground
EU clamps down on greenwashing

CATEGORY DATA

Table 13 - Sales of Edible Oils by Category: Volume 2018-2023
Table 14 - Sales of Edible Oils by Category: Value 2018-2023
Table 15 - Sales of Edible Oils by Category: % Volume Growth 2018-2023
Table 16 - Sales of Edible Oils by Category: % Value Growth 2018-2023
Table 17 - NBO Company Shares of Edible Oils: % Value 2019-2023
Table 18 - LBN Brand Shares of Edible Oils: % Value 2020-2023
Table 19 - Distribution of Edible Oils by Format: % Value 2018-2023
Table 20 - Forecast Sales of Edible Oils by Category: Volume 2023-2028
Table 21 - Forecast Sales of Edible Oils by Category: Value 2023-2028
Table 22 - Forecast Sales of Edible Oils by Category: % Volume Growth 2023-2028
Table 23 - Forecast Sales of Edible Oils by Category: % Value Growth 2023-2028
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KEY DATA FINDINGS

2023 DEVELOPMENTS

Economy ready meals see rising demand in an overall declining category
Foodservice growth hampers retail rises
Frozen meals lead growth as private label expands

PROSPECTS AND OPPORTUNITIES

Vegan and vegetarian options set to gain greater ground
Possible change in VAT rate could benefit vegan and other health-positioned products
Healthy soups to rise though lower-cost products will remain popular

CATEGORY DATA

Table 24 - Sales of Meals and Soups by Category: Volume 2018-2023
Table 25 - Sales of Meals and Soups by Category: Value 2018-2023
Table 26 - Sales of Meals and Soups by Category: % Volume Growth 2018-2023
Table 27 - Sales of Meals and Soups by Category: % Value Growth 2018-2023
Table 28 - Sales of Chilled Ready Meals by Ethnicity: % Value 2018-2023
Table 29 - Sales of Frozen Ready Meals by Ethnicity: % Value 2018-2023
Table 30 - NBO Company Shares of Meals and Soups: % Value 2019-2023
Table 31 - LBN Brand Shares of Meals and Soups: % Value 2020-2023
Table 32 - Distribution of Meals and Soups by Format: % Value 2018-2023
Table 33 - Forecast Sales of Meals and Soups by Category: Volume 2023-2028
Table 34 - Forecast Sales of Meals and Soups by Category: Value 2023-2028
Table 35 - Forecast Sales of Meals and Soups by Category: % Volume Growth 2023-2028
Table 36 - Forecast Sales of Meals and Soups by Category: % Value Growth 2023-2028

KEY DATA FINDINGS

2023 DEVELOPMENTS

Consumers continue to show growing interest in oriental options, with retailers benefiting from Asian food stands
Doma shuts down production in Slovakia
Competition intensifies through the rise of private label and fierce price wars, while clean and green products continue to expand

PROSPECTS AND OPPORTUNITIES

E-Commerce and delivery innovation to supercharge convenience factor
Innovation in grilling will support sales
Persistent convenience trend drives demand for specialisations, with larger pack sizes attracting consumers

CATEGORY DATA

Table 37 - Sales of Sauces, Dips and Condiments by Category: Volume 2018-2023
Table 38 - Sales of Sauces, Dips and Condiments by Category: Value 2018-2023
Table 39 - Sales of Sauces, Dips and Condiments by Category: % Volume Growth 2018-2023
Table 40 - Sales of Sauces, Dips and Condiments by Category: % Value Growth 2018-2023
Table 41 - Sales of Liquid Recipe Sauces by Type: % Value 2018-2023
Table 42 - Sales of Other Sauces and Condiments by Type: Rankings 2018-2023
Table 43 - NBO Company Shares of Sauces, Dips and Condiments: % Value 2019-2023
Table 44 - LBN Brand Shares of Sauces, Dips and Condiments: % Value 2020-2023
Table 45 - Distribution of Sauces, Dips and Condiments by Format: % Value 2018-2023
Table 46 - Forecast Sales of Sauces, Dips and Condiments by Category: Volume 2023-2028
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Table 47 - Forecast Sales of Sauces, Dips and Condiments by Category: Value 2023-2028
Table 48 - Forecast Sales of Sauces, Dips and Condiments by Category: % Volume Growth 2023-2028
Table 49 - Forecast Sales of Sauces, Dips and Condiments by Category: % Value Growth 2023-2028

KEY DATA FINDINGS

2023 DEVELOPMENTS

Higher prices and the recovery of foodservice undermine retail volume sales, and ethical brands remain popular despite diminishing household budgets
Jams and preserves impacted by rise in home preservation practices as consumers shift further away from sugar
Honey exceeds expectations in 2023

PROSPECTS AND OPPORTUNITIES

Honey may face new labelling legislation
Distribution channels will feel impact of improved purchasing power
Domestic players set to see growth while health trends will continue to inform innovation

CATEGORY DATA

Table 50 - Sales of Sweet Spreads by Category: Volume 2018-2023
Table 51 - Sales of Sweet Spreads by Category: Value 2018-2023
Table 52 - Sales of Sweet Spreads by Category: % Volume Growth 2018-2023
Table 53 - Sales of Sweet Spreads by Category: % Value Growth 2018-2023
Table 54 - NBO Company Shares of Sweet Spreads: % Value 2019-2023
Table 55 - LBN Brand Shares of Sweet Spreads: % Value 2020-2023
Table 56 - Distribution of Sweet Spreads by Format: % Value 2018-2023
Table 57 - Forecast Sales of Sweet Spreads by Category: Volume 2023-2028
Table 58 - Forecast Sales of Sweet Spreads by Category: Value 2023-2028
Table 59 - Forecast Sales of Sweet Spreads by Category: % Volume Growth 2023-2028
Table 60 - Forecast Sales of Sweet Spreads by Category: % Value Growth 2023-2028

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/cooking-ingredients-and-meals-in-
slovakia/report.


