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Coffee alternatives: key findings
Introduction: when coffee is not coffee
The analogues: Atomo and Compound
The next wave: lab-cultivated
The real value of these products will be to fill future demand gaps
Third-wave trends will protect coffee beans from serious competition
Coffee alternatives will not benefit from a plant-based “health halo”
Dairy alternatives should be the sustainability priority
The ethics of reducing demand at origin
Conclusion: a mosaic of options to mitigate climate change impacts
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