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Scope
Key findings
The World Beyond the Pandemic: The Big Picture
What do consumers want beyond the pandemic?
The pool of digital consumers expanded

DIGITAL LIVING

Digital living: Where to focus?
South Korea’s NH NongHyup Bank launches virtual branch, Dokdo

ALIBABA CONTINUES TO EXPAND REACH WITH LIVESTREAMING

Alibaba continues to expand reach with livestreaming
US grocery delivery platform Instacart offers additional support to Digital Seniors

HOME-CENTRIC LIFESTYLES

Home-centric lifestyles to stay post-pandemic
Home-centric lifestyles: Where to focus?
Burberry shifts the strategic focus toward personalised at-home shopping
Miele’s countertop coffee system enables sophisticated home coffee experience
McDonald’s getting its food to consumers in their homes

SOCIAL AND ENVIRONMENTAL RESPONSIBILITY

Social and environmental responsibility is high on consumers agenda
Social and environmental responsibility: Where to focus?
Initiativa Imagine aligns to shifts in consumer social and environmental values and behaviour
Walmart’s US online store adding icons to highlight products with reduced impact
Value for money is a top priority for consumers as they balance frugality and indulgence
Value: Where to focus?
Laika’s one-stop shop for pets goes from strength to strength
Situ Live multi-sensory experience brings brands to life #IRL
The World Beyond the Pandemic
Become tomorrow’s next leader

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-world-beyond-the-pandemic-future-
priorities-and-preferences/report.


