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INTRODUCTION

Scope
Key findings

DECIPHERING OTHER SPIRITS

The biggest overlooked category
What are other spirits?
The great divide: Before and after COVID-19
The difference between crisis and a black swan event
Dependence of on-trade: The three models
Baijiu price tier: Recuperation after loss
Untapped potential and key lessons

REGIONAL AND CATEGORY FOCUS

Brazilian cachaça: Historic crisis and the cachaça category
Brazilian cachaça: The future of the category
Mixing cachaça: New ingredients and marketing for B
South Korea: Historic crisis and the soju category
South Korean soju : The pandemic and the future
Communicating outside of alcohol: Brand awareness and new marketing strategies
China: Historic crises and the baijiu category
Baijiu: The future of the category
Expansion in Western markets: Reversing the westernisation trend
Active players owning major brands in cachaça, baijiu and shoju
The other other spirits

CONCLUSION

Conclusions and recommendations

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/other-spirits-in-developing-markets-crisis-as-
an-opportunity/report.


