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INTRODUCTION

Scope
Persistent inflation is troubling consumers and businesses alike
Health sector’s prices have not “peaked” yet
Key findings

SHIFTING CONSUMER HEALTH BEHAVIOURS AND INFLATION

Consumers’ shift to health intensifies across the globe
Inflation and shifting health behaviours: How to navigate?
Inflation on shifting health behaviours : Ahold Delhaize offers rewards for buying healthy
Inflation on shifting health behaviours : Kyowon Wells encourages to garden at home

PERSONALISATION AND INFLATION

Personalisation is penetrating the healthcare sector
Inflation and personalised healthcare: How to navigate?
Inflation on personalised healthcare : Precision medicine saves lives, but also money
Inflation on personalised healthcare : Genomic sequencing gets mainstream

TRANSFORMING MEDPRODUCTION AND INFLATION

Healthcare manufacturing is adopting Industry 4.0 technologies
Healthcare manufacturing transformation: How to navigate the uncertainty?
Inflation on energy : Novo Nordisk transfers to 100% green energy for its production facilities
Inflation on pharma manufacturing : IDEA Pharma introduces FIVE-X Process

TELEHEALTH AND INFLATION

Telehealth unleashes potential of digital in healthcare sector
Inflation and telehealth: How to navigate and take full advantage?
Inflation on telehealth : Heritage Clinic bundles mental care services and free tablets
Inflation on telehealth : Lafiya Telehealth introduces AI HealthChecker for 24/7/365 monitoring

SUSTAINABILITY IN HEALTHCARE AND INFLATION

Sustainability revolution in healthcare is in planning stages
Inflation and sustainability: How to navigate and take full advantage?
Inflation on sustainability in healthcare : Sanofi partners with TerraCycle to recycle blister packs
Inflation on sustainability in healthcare : DocGo and Jefferson Health partner for an electric ride

CONCLUSIONS

Opportunities for health and non-health players are endless
Strategies for companies to win in inflationary environment

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
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trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/global-healthcare-trends-inflation-surge/report.


