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INTRODUCTION

Key findings

ANALYSING M&A ACTIVITY IN 2021

M&A activity bounced back in 2021
Nestlé continues its acquisition surge, becomes the leading buyer in 2021
Traditional OTC leaders remain on the sidelines for acquisitions
CPG companies continue their ascent
The tide of acquisitions has moved decidedly towards supplements

ANTICIPATING M&A IN 2022: CATEGORY GROWTH

Consumer health categories reacted differently to the challenge of COVID-19
Which categories offer the highest potential rewards for future M&A?

ANTICIPATING M&A IN 2022: COMPANIES

Despite numerous recent acquisitions, significant acquisition opportunities abound in VDS
Innovations around consumer engagement, ingredients, education to push industry direction
Inflation the largest risk to near-term M&A
Planning for COVID-19
A framework to gauge companies’ ability to acquire over the near term
Starting with profitability ratios to determine company health
Liquidity ratios suggest more limited opportunities for near-term M&A
Gearing ratios indicate more space for near-term acquisitions
Combining financial indicators to evaluate 2022 M&A opportunities
2022 shaping up to be a slow year for M&A, with Mondelez taking the plunge
Divestments, not acquisitions, increasingly in vogue
Targets for M&A: Fast-growing VDS companies in the US
What to expect in M&A in consumer health in 2022

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/manda-in-consumer-health-in-an-era-of-
uncertainty-evaluating-2022-and-beyond/report.


