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INTRODUCTION

Scope
Key findings
Companies at a glance
Leading players diversify and develop portfolio synergies
Health and affordability drive shares growth among top brands
Emerging markets drive growth for essential staple foods
Affordability drives consumption as emerging markets boost growth
Low portfolio diversification limits dynamic growth among staple foods leaders
Grupo Bimbo keeps a steady lead, while dynamic synergies drive Kraft Heinz

KEY PROTAGONISTS

Grupo Bimbo solidifies its lead through geographic expansion
Grupo Bimbo expands whole grain, but potential grows for weight management
Kellogg Co faces intensifying competition in breakfast cereals
Kellogg Co invests to regain share through innovation in health
WH Group faces growing competition
Kraft Heinz forecast to take fourth place in staple foods
Kraft Heinz steps ups innovation through joint venture with TheNotCompany
Geographic limitations hamper Tyson Foods’ growth in the competitive environment
Ting Hsin International continues leading the global instant noodles space
Yamazaki Baking puts its cards on Japan

CONCLUSION

Key developments
Future opportunities

APPENDIX

Projected company sales: FAQs (1)
Projected company sales: FAQs (2)

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/competitor-strategies-in-staple-foods/report.


