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INTRODUCTION

Scope
Key findings (1/2)
Key findings (2/2)

KEY TRENDS

ASEAN today
ASEAN economies display strong growth prospects but with large variations
ASEAN region boasts low economic wealth despite high growth prospects

OPPORTUNITIES

Key areas of opportunity in ASEAN
Digital economy: ASEAN’s digital economy shifts to open opportunities in e-commerce
Digital economy: Start-up ecosystem stimulated by rising digitalisation
Case study: Fintech unicorn Xendit secures investments for further growth
Diversification: ASEAN offers diversification opportunities in manufacturing
Case study: Apple suppliers eye on further expansion in Vietnam
Diversification: RCEP - to boost more robust and diverse trade structures
Diversification: Green economy shift to help diversify the energy sector
Case study: Danish Ørsted has chosen Vietnam for its next wind power investment
Diversification: Global shortage of raw materials to benefit ASEAN commodities exports
Middle class: Income growth is expected to drive retailing in the ASEAN region
Middle class: Cities are growing consumer markets of the future
7-Eleven opens its first store in Cambodia’s capital and largest city, Phnom Penh

CHALLENGES

Southeast Asian economies will not evade the pressures of population ageing
Prevalent corruption limits business environment improvement
Generous post-pandemic investments to mitigate infrastructure disparities within ASEAN
Low educational attainment translates into weak productivity levels in ASEAN countries
Rising government debt raises vulnerability to macroeconomic shocks
Severe effects of climate change threaten future development of ASEAN countries

COUNTRIES IN FOCUS

Singapore: Most business-friendly economy in ASEAN challenged by demographic ageing
Malaysia : Highly exporting economy threatened by dependence on China and corruption
Indonesia: A young consumer base benefiting from structural reforms
Thailand : A service economy driven by middle class penetration
Philippines: A market with a competitive and highly skilled workforce focused on electronics
Vietnam: A regional trade hub aiming at digital transformation
Brunei: A wealthy economy heavily reliant on natural resources
Laos: An expanding consumer base challenged by weak purchasing power
Myanmar: A manufacturing economy struggling with political freedom
Cambodia: Fastest-growing economy with a focus on maintaining sustainable debt levels

KEY TAKEAWAYS

ASEAN of the Future
Key points from the report
Strategies to win
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/tapping-the-potential-of-asean/report.


