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INTRODUCTION

Scope
Key takeaways

CHANGING MARKET LANDSCAPE

LCD TVs reign supreme despite challenges from technologically superior alternatives
More people are watching shows and movies at home due to the pandemic

Intense competition for video streaming subscribers

Smart TVs are not exactly smart?

Adspend on TV decreases but traditional TV media can help reach a wider audience
Going down the Metaverse rabbit hole

Millennials and Gen Z are willing to pay for digital services

Mini projectors in bedroom or in rental room

THE FUTURE OF TV

Manufacturers investing heavily in next-generation display technologies
Insatiable demand for screen time driving sales of devices with a display
Avid gamers will pay for the best TVs to maximise their gaming experience
Rapid urbanisation means smaller houses and less space for bulky items
Screen presence extends from living room and bedroom into the kitchen
Opportunities to grow e-commerce sales on TV

Screens of all sizes for different consumers’ needs

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/future-of-tv-an-oversized-smartphone/report.
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