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INTRODUCTION

Key findings
Internet access is a necessity for global consumers
Developing and emerging countries still lag in internet connectivity
Almost three billion people remain offline across Asia Pacific and Middle East and Africa
Country profile: India
Country profile: China
Country profile: Pakistan
Country profile: Indonesia
Country profile: Nigeria
Driving trends

DRIVING TRENDS: THE RISING GLOBAL MIDDLE CLASS

Steady economic growth in emerging markets fuels connected middle class
Rising incomes fuel a sizeable higher-income middle class in emerging economies
Country profile: China sees substantial increases in middle-income households
Country profile: India’s economic growth fuels sizeable increase in middle class
Rising internet usage and online shopping fuel opportunities in the digital economy

DRIVING TRENDS: AGEING CONSUMERS

Internet connectivity for the ageing generation is a strategic governmental priority in China
Case study: China’s e-commerce platform JD.com provides first 5G smartphone for seniors
Percentage of Households with Access to Internet, by age group
Percentage of Households with Access to Internet, by age group
Generations have different digital habits

DRIVING TRENDS: URBAN CONSUMERS

Urbanisation will drive the next billion internet users
Population growth and rural consumers moving to cities fuel urban, connected populations
Country profile: India’s urban centres will boost the number of internet users
Country profile: Pakistan to see the fastest growth of its urban population
US shows strongest growth in internet users among advanced economies

CONCLUSION

The next billion internet users: Implications for businesses
Opportunities and challenges
Case studies: Tech giants are investing in developing countries’ digital infrastructure

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/megatrends-digital-living-the-next-billion-
internet-users/report.


