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INTRODUCTION

Scope
Executive findings

STATE OF PLAY

Jala ranks 32nd globally, with a 6% historic CAGR
Jala has a 2% company value share in China as the second largest domestic player
Slight decline in market share alerts Jala to the structural changes in the market
Jala’s strong position i n store-based channels is under attack from e-commerce growth

EXPOSURE TO FUTURE GROWTH

Digitalisation stimulates the potential of beauty specialist channels
Investment in R&D innovation is critical for Jala’s sustainable growth
Jala continuously expands brand portfolio into new categories

COMPETITIVE POSITIONING

Decline of K-beauty giant AmorePacific makes room for Chinese companies to grow
Jala has a strong foothold in mass anti-agers and mass basic moisturisers
Competition becomes greater with big players investing heavily and new brands emerging

SKIN CARE

Jala’s three skin care brands underperform the market in 2021
New dermocosmetics brand Biorrier seizes market opportunity
Overview of beauty and personal care: Product and brand coverage, 2021

KEY FINDINGS

Executive summary

APPENDIX

Projected company sales: FAQs
Projected company sales: FAQs

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/jala-group-co-ltd-in-beauty-and-personal-
care/report.


