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INTRODUCTION

Scope
Executive summary

STATE OF PLAY

Haleon Plc is the market leader in consumer health
Haleon’s global footprint
Company overview

EXPOSURE TO FUTURE GROWTH

US will lead more than half of future growth

COMPETITIVE POSITIONING

Haleon leads, with Nestlé SA making some significant strides
Fastest growing companies cluster in Asia and show strength in prevention categories
Market leading positions in main markets propel Haleon’s global lead
Top brand Centrum still has potential to increase sales in leading markets

ANALGESICS

Investment in Panadol results in strong growth in Middle East and Africa
Voltaren maintains number one position in analgesics globally, thanks to growth in the US

VITAMINS AND DIETARY SUPPLEMENTS

Balanced portfolio within vitamins and dietary supplements supports overall growth
Strategic acquisitions in markets other than Asia Pacific and North America are necessary
Caltrate dominates Haleon’s dietary supplements sales
China and the US will continue to be key growth markets over the forecast period
Opportunity analysis: dietary supplements in Western Europe
Through probiotic supplements, Haleon can offer holistic digestive health

COUGH, COLD AND ALLERGY (HAY FEVER REMEDIES)

North America and Europe are the largest markets for Haleon in CCAs
Decongestants and combination products dominate Haleon’s CCA portfolio

OTHER CATEGORIES

Losses by Nexium cancel out gains by Tums in North America
Dermatological portfolio might benefit from further divestures
A natural sleep aid brand with a wellness proposition can help Haleon make inroads

KEY FINDINGS

Key findings

APPENDIX

Projected company sales: FAQs (1)
Projected company sales: FAQs (2)

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:



Page 3 of 3

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/haleon-plc-in-consumer-health/report.


