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INTRODUCTION

Scope
Key findings

PLANT-BASED ACROSS INDUSTRIES: AN OVERVIEW

An upward trend in plant-based and related claims
Claims as a preferred approach to drive awareness around plant-based offerings
Health a key consumer motivator for plant-based products
Key takeaway – driving value proposition

PACKAGED FOOD – OPPORTUNITIES DRIVEN BY SUSTAINABILITY AND HEALTH

Consumption of non-animal protein in Asia Pacific is not new
Sustainability and health key drivers behind growth of plant-based food in Asia Pacific
Increase in consumption of plant-based food linked to health consciousness
Increasing per capita spend on consumption of plant-based food across Asia Pacific
Partnerships remain key to popularise plant-based food in Asia Pacific
New product innovations launched in both retail and foodservice

HOME CARE – OPPORTUNITIES DESPITE BARRIERS

Online availability of home care products with plant-based claims
Price point of more natural formulations remains a barrier to adoption
Trust in cleaning efficacy of plant-based products another barrier to adoption
Despite challenges, there is a business case to invest in plant-based formulations (1)
Despite challenges, there is a business case to invest in plant-based formulations (2)
Appetite for plant-based offerings at affordable prices exists
Market sees nascent plant-based product development from local players

BEAUTY AND PERSONAL CARE – HOW PLANT-BASED BEAUTY CAN DRIVE SUSTAINABILITY IN ASIA PACIFIC

Efficacy and relevance of environmental credentials challenge “plant-based is best” positioning
The COVID-19 pandemic changes consumer priorities and natural is back in the spotlight
Demand for botanicals in Asia Pacific supported by ancient traditional medicine
Sustainability concerns offer an opportunity for plant-based beauty in Asia Pacific
Asia Pacific and Australasia key regions for sustainable products
Innovation in plant-based beauty products in Asia Pacific

PROSPECTS FOR PLAYERS

Winning strategies for industry players
Key findings

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
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country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/a-plant-based-approach-to-sustainability-in-
asia-pacific/report.


